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SQF BERREEEENFAETOMIAEHMATVDESYAIARLTHEE. FLEZOMDEHDHIZ, &Y /ML SQF RRZEEE
BDY—EREERTEET ZOIIGHE ., YA ML TOEADHELEE TRAMBEIRATIIDELES,

5.10 HiE. BEBHLIT. %

SRR, A PEE YA MBI SO LEHICI - THENAERBRLILT, HE. BRITHLT 5-ODFIEEXELL. YA+
ISRETHEDELET,

BEERDEHOERREZED . YA B DOETHICE TS ERERPT I LIRSS FRERARBEICLSIBRREIC
DVWTEBHLITOHRFNHDHISE . RAHET. ARAEEAERLLTELGEBSIUHERL. M OTRTOEHE, RERLILT,
0. TNODRBEDEHEEMILDELFET,

RSO REA LY A MBS HEFER T oM A . AL, AEMBERELLTHLEKRESIVRIRL. D
FTRTOHEE. EERLIT. BF. TAODRBOLREMSEAEH M TONTVET,

uunmwﬁl J:é SQF DLﬂEa) E#rﬂ:?:&'(ﬁ/if’liﬂy")?lﬂ OL\_C@EIL.\IkE( Eﬁ?‘éiu%EFL_L'CTIEt DLﬂEa) E#f'—ﬂ'_ff‘liﬂi
YTIFETIHIEARERLISLTERSANEDELET,

ZEOHAEPIC. HiED SQF ERRLI—FELV/FEZTOMBRERICHDOLENS A SQF VAT LFEEZTDMDIKEEIZ,
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BEEFLEIRIEEDABDITACEEIIDVTERBHIRASKSIGE . RAHEL. BFEEEEELTEIELGARS JUMEIRL.
MOTRTOBIEERRIZDODVTRHFETIEDELETS,

SQFI (. BFICIEC TR T 5 EER L VR EADRAED B EFRATELILDELET . YA ERHBE ORI TEE. £E
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ATHEHZTEFET,

SQF O—F% 84k
© 2017 Food Marketing Institute. All rights reserved.
27



SQF a—FE 8 kR FREFH, SEEH. &
1995 £ 5 A kR

N—FB:SQF BRREDER

N—bBIL.SQF BERZEDERDEETRLEHRETT . /A~ B I BERREDERITHT S SQF VRATLER, BLUZLT IR
I8 —5HEICE Y HEIEEIE RIERE (GMP) / BIEMRRE (GDP) /BEIE R EMEH (GAP) EVa—ILTHERENEST VS—FAD
¥ 12RZSHR),

HREH. SEEH. TR
s 9

BRELSOEBICEHTS SQF DATLER: DATLERT, TEHEIC—REE. BREE. RERLVURA. GOVITEREAEH O
HWEFET SQF YA FDBRREVATLEREHINLET (BREYF—75E 3. 8~22, 25-27. 31, 33),

EDa—I 7,11, 12, BEY 13: FED21—LU TR FALGEREBISERASN B EMIERE (GMP) /BEEWFRHRE (GDP) /HEER
ERH(GAP) DERFRITOVWTHBALEY . (ML CORRERISHEASNSED1—ILOBEREREF -SRTNIERYEE A,

BEEN
HED SQF ERRLI—F L. BESNOBAD-ODI—TYIREZEBRAARFIV IORFMESEICLTVET,
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2.1 IRDAVRDAZYRAT S
2L BRREHEH (BE)
2111 HACOREEIL. PHEELUTICOVN TR T 2 A HEHOE RS LUERETIDOELET .
i RAEEBRERBTIEOOYAOIAIVRASS
i. BESLUHSIERBELETTIEOICANSEE
i. BRREEEERISLIULELI—TIEHOHAFOIITVRAVE
27 TARUAUNRAE (HA)
2121 BRRLICHETIFEIT OV TR IEHEEEHAL . YA RSIZEMTI2E0ELET,

2122 HAOREE T, BXWERARLAEL SOF VATLADTATOEAERFEDBEABIVHIFEHRRT H-HDH
EERITHLDELFET,

2.1.2.3 HAEOREEZEL. BROREHBFELZERL. SQF PRATLOBRF., EiE. #iF, BRAKREEZIETH-0IC #EYLY
V—REERICHIATESLIITTHLDELETS,

2124 YAOREEE LTOERELEREFTHEY MDD SQF T539T123F—%BETHLDELET,
i B 242 HITESRSN TOSEIERIERTE (GMP) /EIEWRMRE (GDP) /B IE RFHE (GAP) DFFES LUEEDIEE.
i. SQFYRTLDMRF.EfE. LEL— #FEBROEE
i, EUAMEBEEECHEIZED SQF VAT LDTL R
2125 SQF BREREDEREEMBIUHIFTHIELEL. ULTOEHEB-THLOELET.
i.  YADSTLEALOEHFEERELTEASNTNSILE
ii. HARD SQF PRTLIFRCAVMIBELTEEZASEBICOLTNSIE
ii. BRREOEREEHEESIVHFTINELNHDIL
iv. SQFERREDEME. YA +OEADOMREEICEIEY S SQF VAT LADEEE LVHFOEREELZEHLTLSIL
2.1.2.6 F29BEIH-T HBDOIN —=V T D=—XEEH . EETIEREEEL. XELLTDHLDELET,
2.1.2.7 ARy IEBIC. BERRERICHETSHEZNERBEREE T HAANRICHRET NEEEEEASIDELET .

2.1.2.8 BERZEHICHTIREEICOVTOBBEDOFHAREXELL. MOEEEZADFHEENN—TILHOREERYALE

2.1.3 TARSAVRNE 12— (I67E)
2.1.3.1 HAOREEIL. SQF VAT LDLE2—BLUAHFHOXELIZEEEZEILDELET,

2132 DI ELE 1 E, SQF VAT LRMAKDLE1—E{T50DELFET,

2.1.33 RESNEEEDS, RELGERERBIT IV DREANIHET HARMELH LI5S FIERERE (GMP) /BEEMIRR
#i(GDP) /BIE %M (GAP) . 8L U SQF VAT LN ZDMOAIEELE2—L, BDEITELTEHTHEDELET

2.1.3.4 BIEHERE (GMP) /B IEWR RS (GDP) /HEIE R EMRE (GAP) BLUY SQF YATLOZFOMDOAIEIZITHNET N
TOERITDONT, ZLHMEHERT N EEMERTIDELET,

2.1.35 SQF AT LIZHTHTRTOLE 21—, ZUMERR. EEDRBRERETHLDELET,
2.1.4 HiEEE

AEFBEASNERE Ao

2.15 EREEEE

AREFBERASNELE Ao

SQF O—F% 84k
© 2017 Food Marketing Institute. All rights reserved.
29



SQF a—F&¥ 8 iR
1995 % 5 B #IkR BRREDERICEATS SQF VATLER

2.2 XEEERLURNHE
221 BRRETRADAVI AT L (WA

2211 BRREIKRDAVN AT LI, EFIE—B LU FEN—FIE—OHBRXTXEILL. #IFT5L0DLTS SQF BH
REQEBOERFEEFH T ORI ANDAEEMGL. BER Y INFATESLIICL. ADUTEELLDELET,

i. BREREAHOFHSLICHEBR
ii. EREEDREEH
ii.  PREOMREEANBLZDYR

iv. SQF YRTLDOERAFELER. #iFLEEBEOYR— M RELEZEAMOFIE. HEEHTRIS L, TOMXEOREHFEZ
no~NSHR
2.2.2 XEEEWE)
2221 XE(F. ZEIZREL. ICICFIATESLSICTEHELDELET,
2222 SQF S AT LIZET 2RI NERSLURETERLE-BHEHIZFTELDELET,
2.2.3 BHWwA)
2231 TRTOREEIE. HIFHTEDLDEL. BE NG EDERLFBORE TERILT HE=RU T EBZTIEICL>THEY]
ICELMENEDHONDIBDELET,

2232 RRE. R2ICEBELTHEGOEILER T, MRARET, ICISRIATESLIITTHLDEL. M OBEEFIFHRFILYIE
ESNHHMIHE->THIFT HIDELET,

23 HERELIURRMR

2.3.1 HERARELAERIL
AEEFERINEE A,

2.3.2 BRHELUEEH

2.3.2.1 RRAGOREHICHELRIFTIRERHARS . FNY. ERIEZME. ITHREEOCHAINSICRESABVEMEE LU
BEMOERRE. XEEL, EEEREETL, BICRFOREZRDLDELES,

233 Y —E R AN —

KRIBEFERINFE A,

2.3.4 RHRERE
RIBIFERAINEFE A,

2.35 RieH 5
2.35.1 REHEGOEKREL. XEEL. RITDKEZRL. YMEB LUV ZOBERICKDIEBEZZ (T BERIVINFATED LS
[2FBEDEL. SHIZUTEETHEENHYET,

i. MEMZHRAS S VLERR

i SRIMNHTEREESLUBEERER
2.4 BRREVATLA
2.4.1 BAEEERR (E)
2411 YAME BEEADSIEELEIZ. bh>TWWIBE(E. #RTIESN. BROREESLUVLERTENERBSLUR AR E
ISEASNDEREETTIENETEISBHEZEDLEDILDELFET . ChICT. EAERBEEE, ARRe. &M, 2HHA, ELk
FE.RKEBERA.TULTY . BLUORMPORTRICEAINDENERSIE, BRREEZFRICFEHIN-ZOMOEE BSUICREESE
RITHREDOETNEENET,
2.4.2 BREEOER (W7E)
2421 YAMI. ZOA—FOLUBOBEEES1—/ILICERETIRENERAINSD ., FERBOELLEBREBRFT SV RI9HE
KIFEROZEENMELEON TUVENIEEZRIATIREEEAZOAMEDTIIZ R >TRIRSNDEDELET,
2.4.3 BRRETS5Y
KB FBEAINEE A,

2.4.4 EAEBEHAYTS5Av—T0T5LWA)

24.4.1 REEROTERICHEERIFTTREMH., RHES . 28H. Y—EXF SELMAHKR(E 232 HEsR) &l %R
BAYTZAv—hotiiEhdIneLFET,

2.4.4.2 BRELOWIE ZENGSEFRICESILDELET,
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2443 BREENHDRFTHFENDILDELET,

2.4.5 BRFLIBBRoTEES

2451 FEELTHED. B, REES . e, @8M, TRERSBE. FTREGER, TEYGER. RKREROTEHEITHT
BYRVER/NRITHIZ DA AT, MIB, FEL. FLEEETLHLDELES,

2.45.2 THEHAOUNBELIUEEDTRIE. #IFT530ELFET,

2.4.6 HWEDOFEL
2.4.6.1 FELEMNBF:EERA)FBZEEL. \L—HYEYT 2R TIIDELET,

2.4.7 #qHYY—R
AETEHINEE A
2.4.8 WiEE=41 4

2.4.8.1 FTRTDBHEBLURYLFI—ROEETOLRITHLTYRVIZEDREE=25 IO S LEHRITRIDELET,
2.4.8.2 BEE=-A) 57095 LOEREEAFEXERL. BT EEDELET,

2.4.83 LEERATHRICSERTSRREELITIEEEHRA. BT YU TLE. BLUH VT T HEEFBRLEZREOY
VIV T BEVRBRT D1 — L E T HEDELET,

2.48.4 BERBERLZE-SILIL. THEHERAZHATIHEFRENE (5 253 1 HxSR 2ERTHLOLLET,
2.4.85 REE=SI)OTDRRIGHFTILOELET,

25  SQF Y RT LIS

251 RAMBIUEMME (BE)

25.1.1 SQF FOUSLDTRTOHLERDANEOERICETSHE. BEE. BIUVREL, XEBELEIUEETILDELE
j-o

252 RELEED
2.5.2.1 BRELEE) . REBOT THELIESEZMN T IRAR T D1 —IILEERL. BT HLDELFET,

2.5.2.2 i 1F &S (GMP) /B IE ¥ iR & (GDP) /M E R X% (GAP) . BLUZT DD ERREEE . HO VIR FAHH
BOBEEEICEET 2TV BBEXELELUVERET H2HDELET,

253 REALBLFHEEWE)
2531 TEFEMRTIEOICEENBEHZLDIBDELET,

2.5.3.2 BELEDRHEEMHIFTILDOELET,

254 FEOYT)VT BE. BLUSH
RIBIFERAINEFE A,

255 REREEEE (7R)

2551 SQF Y RATLDENEERIT-ODRBEEDRTP1—ILERBLURRBOAESLUVEEEXELL. EET 51
DELEY AREEFIDEKELE LRARETHEDELET . BRSNDARIIUTERET L.

i. ANEBEERICRESN T ROITESSVRELREEEET S
i ABEESLVABEEDRERERINSEESSIVRELEDTREMFTILDELES,

B RO, FL—R, HE, BET)I—IL (BR)

26.1 HA DB (2E)
2611 LITMHEREICT 50, HEOHARTLEETLET.

i. HEEZACLEE. RE., HEOLRFETHREIEISND

ii. BRESIBEEOIHFE LIV FIIRFERFEDEEYDRRAIN TS
26.1.2 BROHATHRERTFTHIDELES,

2.6.1.3 AEPOHBYYBEZFIEZXE LS RIUVEREL. ELLWESNELLBESAh, YIYBEZAREBEINh, ERNATEShT-E
LECKYRPBINTWNDIEEZERTHEDELET,
2.6.2 BMIFL—X (7E)
2.6.2.1 UTEREERIZT S0, B RN —A AT LEERTLET,
i. BRALIIEEE TN —ATRE(L 2%) T . METYTSAVY—DTOEREEL T, B, BREMOAEMH, 5T
HEBFIVZFDOMDAOTYNDZAR (1 DD ETOR—HE T (FL—RATHEM) #12HEF 5
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i F—HEUTAZHEAFELESNDGEALHBISIND
ii. B —RIRTLOBEHEEDELEL FIRLEL—T 3
2.6.2.2 FEH. SEMOZABLUVEA, BoVICHREAROHFTEHAAEDREERFITILOELES,

2.6.3 HEOEEL)I—)L (KIE)
2.6.3.1 FREISOHEFDEEE T I—LABEGRENECLBRITERESLVEERREICRNT A XL LUEEION
THAMIWRTDEDELET .

2.6.3.2 SQFI BLURRIIEE L. ATHEHFBMTOATWIRRRLICETIBRIHERINRE. 24 BRILNICETTEMNER
[T353HDELFET , SQFI ITEEEZITDHEHD EL. FESkIS foodsafetycrisis@sgfi.com ELFET,

2.6.3.3 FTRTOHEZOEE. Va—IL, BIUEERD)I—ILOTZIXMHFTIHLDELET,

2.7 T—RFA4TIVAB LUV E R4

2.7.1 T—RFAITVRTS (7A)
2.7.11 ERMNEHEIFELIETORBENRROBREANDFHYEAZTHTIHE. BEE. BLUREEE L, EEL., #
B45tmELET,

2.7.1.2 T—RTAIIVRTSUIEUTEESLEDELET,
i. T—RTAIIVRDEEZEZES LR EEBED AR
ii. EREEZONEABDHFN IBEDTIEARAVIMERLTEEESLIVREIVTICTIEREETHILEHERICTEE

BEHDHE
ii. FEEETLI0ERRAUNMERERNGETMYEADNSTLHICRESN =k
iv. FH. EEM. ERBIVERLELENEORELGZASLIURETHEZEICT S-OICEREAH DK
v. FE#H. BHRS . GEH 3G, TOERIU TV BIUBKREGERRETI-OICEHBINIEE L. REURES
FUEREOEHTTRESNS
vi. WEE. BHEE. FEBICELIBMADT I RZEHRLEET H5-OIKEEEADHE
2.7.2 BRGE
KEBERINER A,
2.8 FLILGFURRD AR
2.8.1 BROERDFUNTUIRIAVE(HIA)

2.8.1.1 FUILSTUEEREL, PULSYDRICEIE R FLEFHIZODVTOEESLVUAEIL. XELL. EHTI2E0DELET 7
LILFURR AN TATSLIEUTEEHET .

i. BRT7ULNTVEERTS. BRILV—FORBHZEC. RAMH. RERS . BEREMIHF ORI 2
i, Avh—/L—L, BERGEH. BE. RSB ICLDEESICEETIRATLULS DT ERAVE
ii. BEOEEF. #EESSUCERITEICSERAESNSGTLILT VEER

iv. BERFYIIZL DT IV ERABELT LIV DY) X
V. BRRETIVIHARENDTUNT D EZTOERICEET 5N\ —F
Vi. BAEATLUILT O DEBICETEIRSAUNTSY

2.8.1.2 TLLV T SRS HEMMERR . B, RE. BLUDHT SHERITONT, RMH. &, FEL. FEERERELKOD
FAFEERYFEVICEES S2HER Y IICERESASEDELET,

2.8.13 FULTVEERTHRAETHEICHANS LUD T 20D RETIDOELET  MBFIELERS LUBKTMICE=
B)TTHEDELET,

2814 TULT U EMEN, BRI THAINENEZMOT . FETHAEENHLEE. SIUNVBIROAREMREOFRS
FUFEZ YRV EZMERBERICHLEAN, BUTHAILDEL . KEEMPHILED=HIZ, BEISELT. T7AVLEELTRTOE
B7LLVT M REMRAMNSRETICTITHAILDELEY . TALSIO OB ELBRFEABMATARGE ST, Bl 2 DR
VRO EEERBERMIILDELFET,

2.8.1.5 DROTERAAVMZEDE, FULTUAMERASNATU7 ERBOBRBLICHEOTNECH TR AMERLRIDOF
IREZNREIERETSEDELET

2.8.1.6 FLIV T EMELNFET HARMENH ISR RAEVVEAFIREXELEFUREL T, REEMDURIEHRT S
LOELET,
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2.8.1.7 BROBANATLR . FULT EERTHIRRENET DEESI VBB TEEINIHGDORHEREFIEICR S
IR ERTERITHIDELETS

2.8.1.8 YAIRBERDINIL(FLFZLATHEEITEEERR OERSEEETIAEENELBLUEEL. tHABL
URREMATLUILTVITEALTINILESYTHASLERIET HEDELET . COREBICIE. BARDIRNIVER. EEROSNILH
B EONGEKELSEINVORE, BIUBEICELTERERERDINLOEE. BoVICHRADUYBZIFIBEEHHENTEEY,

2.8.1.9 A —RORATLRET7ULT VERBGVNHESNHIREZZRICAN, FRASSIERFEMIHFDOTEISE->TO
FL—REERIZTHLDELET .

28110 BETUILTVEZEFAITHIHBOFELR. HROREMLELENERITHFIESNIELTITHOADLDELES . TLL
TUEEETAHAFELEADERFBARISHEN SN, (L—RARTHILDELETS,

28111 TFLLTUHEMEERYEROLEWNS A EZIETULSVEREEELGNY AL, DED TS5/ v —, BHREEE.
RES. BLUESFBDEFHENLEERLLZVWT UL VEADERITHLTET LT IARDAVNTOY S LEXEL., B, B&
Vi3 5EDELFET,

2.9 N—=24

2.9.1 r—=2F DEREIER LA
2.9.1.1 SQF VAT LDHMBRMERBLELSUVICERRESIVRHERBEOMSFEEICWANDEREZXITTIAEICHLEYL
Fo—= %% HETEHLDELET,
2.9.2 ro—=257055.L (WA)
2921 REBDIN—=25 7055 LEXEL. BT DIDELET . TAOTSAICIIUTICEET 2EHEEITTHREVIIC
BRINZEARNERBEISHIIVERABSEIVN —U S A EOBEERTENELET,
i. WIEERERE. BFERERE. FT-ITEEDFBEORESLVERWEICKHLT)
i BRBAFHERBEOER
2.9.3 B

2931  SEBFOEM. BRORLULTOLRONEROMERCLADLRBORTHZERBT SIHTER Y TIIHET
SECHATRICTHLOLLET,

294 HACCP hL—=>F DEREIR

REFFERASNELE Ao

295 BE

2951 FL—=2 T DHEMEN—=2 Y DRIEIER AV TN ER T HEETIRESNIIDELET,

2.9.6 JoLyab—=2y

2.9.6.1 F—=20TRISLICIIEBOEHF I —=2F OREE OB LUREICET IAREETEOELET,
2.9.7 ro—=UT R VERY R

2.9.7.1 Fo—=UF RFILBFYRNMZEY, BEEAFIILDN—Z0 5 EZ T ABDOY AN EHBETZ2EDELET,
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EDa—I)L 7T HEMEEYMDBEICEET HEIE R ERE (GFSI BI)

RED2—VIE B BRESVVEOHBELNEICE I EERERBOEREREREBLTVES,
KED2A—IVEERT DT AN —REED SQF VAT LEZRDERBIELHE-TLENHYET,
BRSNS EGEII—PE(FSC) EUTDESYTY,

FSC3: 4fRéFTyViEnHiELEsE
Tc/‘:L—)l, TOITRTOZUEREERTIEDELFET, ERNEATELRVS S, RIROBFOELHEEIRL, BEDFICE
nunl—t#EFaﬁ( ?EE?%Z\E?‘J‘EU*?%

YA DEREH

7.1.1 Bt DIEFET
7.1.1.1  BIBLHERIE. R BEORY. CE28E T ERICLY, BN TORE THANGIRELEHFONENLOELET,

7112 LETOLER., EREOLER. Z0MOBELRFEEZECREZRISER T 5EM~DYRVETML. G2 T 5701,
EEYAEHEYAMIBVTIRITERAVIERET HEDELET  UTEERTHEDELFET,

i.  IMEROERE

i. Mg

iii. EREOTHEER

iv. REABBEM/BTIENIHELEZSLTOMOER

7113 SWMBEIREGHEKOEEIZEZEEZEZSI5MALNDKRREFIELLHoHE. BFHESNDILDELETS,
7.1.1.4  JRISHBLIESE . AL —FERRARGLALETROSE 2-ODEEBHEERETHLDELET,

BAIRVEL., RESKUERR

7.2.1 BEEHLUVRERED

7211 fER.EXRCEVE. REAQEMTEFEYOREICEASNIEYMEI AT BELREETOEFTERRICL. 2R
DFEFERITDLIHE - EEINDILDELFET,

7212 {EMFEIIEMEEMORERAOEMIE. EXGEETHILDELET . AFOREIREKELHY. BOENEHINED
tEFEL, FBRICEODEDELET,

7.2.2 BE. KBRERLUF/08

7221 EBRNTHEREHETIVHANEL BRICERREEYRIDEBVESEREIESNLIEDELET,

7222 BENTOASRAFLFIBETSRAFYIDOHIIBEORYIEWFIEEXELL. BETHIDELET (7.82FSHBNDIL),

7.2.3 BEIN-BESLUBRETORE

7231 AEBRF.AE. SERESIVEESNREOEREVGHRE. BERELUVRFEAL. DRNTERLREENEETS
CEERAETHELDELFET,

7232 RKEFEKETRHRENBELE. BONTEREEDTMEEMNHIMHTREINDSGIDELET . RKFEETREICSENTEN
FoKEEBRKDRMGREETREICT DL ARHERADFTONTNEEDELET,

7233 B XH F7.IL—L \WWFELoMYELFENISUMEY ELFET . REBO RE X R BKENHY . BohEHINEDT
EIFELET,

7234 BRBARREBIEMIANESNH TS, REDN—DFEHDO>TNHLDELET,

7235 REEDEHNBEREEELELT, PRSNIZROMRLAARENEETABRELFRETHOD. +HEABE SV EERS
NEREOBEREEFATEDLOLLET,

7236 BREBIVEES IV OFHRIEERSN., BKV AT AICHEENSLDELETS,

7237 AB. ARRESSIUVEESA-REOERT BEET-4V BB EEENTEEE=AI T EEE. ZEOEVES
EEZR) T TE M OERORINBZTT IV EALOTWEFHITHER TLBLDELET,

7238 FLFE ABREERSICERENEESNREOFHETUT L EIEHMNESN, HKkESh E@RNDHFLR TS
LDELFET,

7.2.4 EREMH. aEMBLURRORE

7241 REFRGNE-SEAFECEREARME. AREEIVE. FEVNENSBELTENN., BAENGREEAREICTHLIHE-E
BEBHBDELFT,

7.2.5 BEA#M, A7 WEARBORRLRAE

7251 IVATHEIVCNEARKORRKEMEL. HEONRALRYKZNETREICYT HFIHRBRdh. Rl EEEMT IR
BAFERFEEERREYRIDORERLGLENHH TERSNSLDELES .

SQF O—F% 84k
© 2017 Food Marketing Institute. All rights reserved.
34



SQF 3—KREE 8 IR EDa—I) T HEMEEYNOREICET SEEREREE
1995 £ 5 A kR

7252 AWK LA OURT BHR. TOMDHERESTERMYKVARFE., BHE. BoD. TEKEDEELOT VM T
Eﬁﬁéhéto)&biﬂ'

7253 NERAHRR. FHH. AT R ILIBR.FEERF RETIOORMBEEATISLDELES,
7.25.4 E%Fﬁ%ﬁ%ﬁi’&ﬁnnﬁﬁﬂ/*\?ﬂi?ﬁ'hﬂlﬁﬁ XENDNRELTRE T H-HDORBEBITDIDELET,

7.2.6 Hif, 8B HLURE

7261 RAEFRICAVSHESR. EEm. TE.FE.BFLUZOMOYRBTREDICEMLFILOE., ERlISH S, REKENRL
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[T IREAIVTFEAERATTORMTEBEEZEDHDIIDELET,

7264 WHEAILTFERELSNOBEMICERTSEFHEICHEINSNSIOEL. REAICEFIALTIGSLENLDELET,

7265 BEVOHBZEICERINIE@AE. BHISEELTVSLDEL, R2LGREFLRELLTE. REVDFRORREAELLERE
#. LIR. L2HME . FEZ0MOEERNEDERICAVTIEELBENEDELETS,
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7332 BUTIHIHEE BUEZESOCKEIIEREFTLEOVRINRETHLISMBEMICHRE KB ES. EASNLILOLLET,
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7432 BERIIFED. REYORYERVWEREAKICETIEMICIIAHERESSVHIETILDELET . COHEIL, UTE
REETHELDELET

i. BERIEROHIRENTINES T FHAHISHEN
i HEICEMT IR (ZOHRBHIEEMEITHEMLTOEVRY) IRELAVEDET D
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BRKBRICE TN\ —FRHEERL. KOE=FVVAOERELZRTEL. KNBMICETHILEHRICT S0, FHSIDS
KOTEEMDZLHBERERAETILDELET,

7.5.3 EBAKDOLE
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iv. BER-FHEIE A OREEEEETFTLTND

v. TEHROEAOHEMERERHETSLOIITSET IR ESNTIND

7.7.3 {EEMEDEA
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7.8 BERYNE

7.8.1 Bt ik, ERENERDOERE

7811 EKEEVIES. BEERSIVZORBENSEHMICBRETDIEDEL. CNIZKYSERE MO, KL, INFE. BEEZEIZEY
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11.1 YA DIEFERER

11.1.1 MESR iR ER
11.1.1.1  FESROIIMI. EE-EET Y. BES LU HOFERN, RETHANTBESHTFENESIGIDELET,
11112 YA rOEZROBERBSIVEKETE, BERBICKEREEZITHEDELET,

11.2 WHRESUHMBORES

11.2.1 MHEERE

11211 ES&IYELIV7. ZEHMHRER. SBEMREE. ABAEREIVUTICE TS, HREMRES SUS AICEEEMLE
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TWHHDELET,

11.2.23  #HKIF. BRBICERTE, BREL-OSHEVESIICBERSLUVEBSNDLDELET,
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ER

11233 ETROKGEDQHKETIRE. BE. (TR BR. REES . BLURGREMREOFREHLL, FRISBHELIIC
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11.235 EB&MI.EYERL. FBEREIUTORT . \UF  BLUE. EOUITTL—LAIR, REOEEAIYIZET 5D ERLHE
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11251 EB&IILESICRYBNIVT, GoUITBRERAT—av TORBIE, A2 ITRERENEHH DOMRMICRETES
FOBUGREDLDELES

11252 BENIMNEBIYT7 BBAT—ar  BLUEHANEHT ST ATOII 7 TORAIRMGTIREL. REBTEMES . REL
FFEAN—F > THEIN TS REHN—DEYFFENTNT, A DORFAROMAAICIRO SN TSN RHFA LR —EICIEHRAE
NTVBLDELFET  ATRBEEMAITO SNEVMEE F, BEDZBRHMIEASREL. FIRAREGMBICIoTRIES ., ER
BLUFEETOY I LISERBELEFAITESEN,

11.253 HENRESNTVZEEDLZOMOIT)7 TORBARME. MBS LU RFLEHCLIRFSNTLDEDELET,
11.2.6 BRE  MEEEIV7F
11.2.6.1 WHELSE FELATU7N. HERERICEHESINDIBOELETS,

11262 RBRE/REFEITVT7E, YKL/ MILEBEATHOASEGIMTORESSIVRBRICHFEGHERELDITRBEESNDLD
ELFET . COBRBITUTIZUTOERZHILDELET,

i. FHEVNRBEB~ADBEZBTIER

i ZLTIRENOBRYFEVELURKRE

ii. ERERL. BRFEREHLTD
11.2.7 ®. ER. BLU0EFLEMORHHE
11.2.7.1  BAIZELER.BKSO.F7. BEUZ0MORAAEIET AT, LGN TS EZIZHHRMICERSN ., R, TR, Z040
BEEYEHET2LDLLET,
11.2.7.2 BHAZELEZHEAYRR7ARBESNDIEDELET F7IE. IREMICIFRESN . BBFAHEE LELAZFANEZLON. K,
ER. FOMDOEEEMDBRAZBLTIIDELET,

11.273 EBHREYEWLWIUFTHEE A MSVITIEADEOIZERESNSE LNy IRTZESH . BHHCELEEL, TEDAED
DIKER 1 DFERIFHAEDLEICE>T. NIEHHT HEDELET,

i. BEFREE
i. HBRMGEITHh—T>
iii. BFRR)—
iv. i3
V. FyF o TYT7 OV AYICETGS—) 0T
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11.2.7.4 TBRBREE. ITOEY ., ZOMORALFIFESSY T (X, B G, GE. B2 MITOEBEBISELEOYRIEL L3 NEK
SITHAICEET 21D ELFET . EHERBRH (RAMD (X BERAA2 B L AFESRETYTELIEIMILETY7HTIEFEALTIEGS
BLHEDELET,

11.2.8 s

11.28.1 ZERSNEMILEBEI)7ELCESIRYRVLIY7ICE, BUGBRKNMRBEINILDELET,

11282 HRRESIVRYFBVWIUTOTRATOBRIEBELIVEE L. EFHEMIKREZHLETSH-HICFE 11.2.12 BHIZH#>TtH
NEREINDBDELFET,

11.2.83 MEARBEEAERESNIIVT P REDEIMRETITUT7ICE MEBELIVBLTARBEENEIIDEL. ChblE
LITOMREERTHLDELETS,

i. RBROBBEEHE. M DR EE. TOMRDOITOVILET AT, ABBO LICRESNHIT—FMLEBIMIENT
&5, FHREEN T+ THHIIDET D

i. T LR OXB REEEZ R R . FRYRIEBLIHVKIBEBESINDLDETD

iii. BUIGE AL BESRTLERBEL T, ZRNLDFLEHCENDETS
11.2.9 HaE. R, X
11.2.9.1  #35. FE. BLUBEKROLER, GOoVITHBEADOFIRE. XELSLUERTILDELET,
11292 H#HRBLUHFEF. ZLTHHFERBEISESL. BRITHFEOZHELLOIGVKSFET. BE. BT, BE. BLUH
9580 ELET,
11293 ARUF TN aVRT SXxY— oY — JL—4F— ZOMOEMAIN TNBHEES L. FEMICHRTSh, BEYA%
BN TERSLSIEBINSLDELET BBRAILBONTREBUETHY. VUENWOENTLLDELET,
11.2.94 EBRABLVFEERAOHHICAVIERER. B BFE.F 11213 BT, FEUTESH. FEBUTEEIERSHE
METHEEINDILDELET . FEAOHHBICALLNI AL, BREICHBATIEDELET,
11295 . AV ZOMOEBISOEEMS LR TKIE. KK ATLICEEREEL, SOICHEBORFIERBIEISEST
BEOERETDHLDELET,
11.29.6 PhERE. BREFLLEVHMHETEESN, BRIV ——2J TEDLNDELET,
11297 RAYIHAMINBIUTHOHLEEDHERO—BHRED-OIZIVINREINDIEDEL. ChIEF. ABRDOEAY
AR7ELUFERNRBIEET - EBELTREINIEDELET,
11.29.8  FTARTOHER. 3J/E. FEHEKRE. FREFLISFEZOTEHEETRSL. MEVMENE IR EEMICLETLILTY
FBEEHIET B2 FEICELERTRETRETIEDELET,

11.2.10 MR LR HERBOATFUR

11.2.10.1 I #3R. BYOHBETERLUVBEOAZLSLUVERT. HR. A%, FIEHBROFEDOYRIER/IRIZINZSEL5
BHZET. XEIL.5E. BLUEETIEDELET,

11.2.10.2 EBHMI.BYEWD., FEREIV7TOIESLIUBBROBEDATHURIE AVTFURBEBRZ D 2—ILIZH->T
EHEL. BRI IEDELET,

HEHEEAS 21—, AG0REEBLUVREICEZELAVTTUATHIISE . BY. BB BEUEROZFDOMDOIY7EH/NN—L
TEHBITHLDELFET,

11.2.103 EHMINE RYELD., FIERETUTOISESIUEBROZEEXELL. LEA—2Z(T. TOBEEALTFUR
BERT 21— )LIZHHANDEDELET,

112104 AUTFURRAVIBFIUVRHNEERE. YO ABEBFIUVTOCLADHEBEREEFETIHEDELET (F 11.3.1.
11.3.2,11.3.3, 11.3.4 S H),

11.2.105 HAMIHRWTHEETEILELHEITARATDOAVTFUVAZHEESIUVZTOMOIU DT T RHEEIL, HM+D
BRTEBSIUVEEFIETIN —=2J 22120 LLETH. FEORETETERNANEICHERIBOELET,

11.2.10.6 MITNE, MUK, FLIERETV T TAVTFTUORFRIIMEEBEEZZ T2V ENHIIGEICIE. YA COEBEISEMTS
1DELET,

11.2.10.7  ASHDEEFELEALTFUORAN, MEOREHISHTIERZL-OT AL HS (BROMW . BB L-BIAR%E.
BAFBELRELGOGAIR. AVTHUREBESLIUYALEBEICRMNTSL0ELET, AT THNIE, #HBEER LS [MI OB
RS ZITS,

11.2.10.8 WELINIGARABENBRETLURIZLELLTILESAVLDEL, CORABEEZZFIRIOISLIZBYADIDEL
FY BABEINKAMBRRICIIESENIEFRIET 5OIC. BRBEDSETISH LT 5O DHEEZEBT2EDELET,
112109 AVTFURRAVIBLUVEZHEE (L, AT FUREBNTETLLZIE AVTFHFURAFHOIELSLIUBET N TREL.
IYTFTEBEBLUAVTFUREBEICRMNTIE0ELET, ChICkY, BYABERIVNESET TL, YA N EBORERTIC, 25
AID RREERETESLSITHYET,

11.2.10.10 R FEFRBIATOLICHZHFE. BRI L—FOMEBEITHEL. TOEAIK. BRDOFLER/IRICHIZ 5EL512
FREEETIEDELET,

11.2.10.11 BEMYFWEILEMY —VICFERTER L. BFERENOERICEL-E DT, HEIEMT SEETEICIE—UE
ALTIEGYFER A,
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11.2.11 BIE

112111  AHREHTRISL.BRRETSV. BFUVBRAKETSV HOUIZZTOMOTOLRERITHHSNEE=4) I EE
ADBIEMS, RBEMSE RERBORERLIVBREICET TR IBEELHROETERT ONDAESLVEREXZELELIUE
W20 ELET, CNODESHCAVSY I T 7D ECH U TR LYMERETSILOELET,

11.2.11.2 BIEHEES. SHEBRHES. REHBIISREDHEENDRETHLIENHIBALIZIGAED. HEEZITHARENHLE RO N
HITHNTEFIEN., XEILSLIUERINZLDELET,

11.2.11.3  BRIEEAHDORTEREE. HERESE. RERSEE. BB ORBAIORENSFREINDILDELET,

11.2.11.4 #BE.HEFE BRFEEERMNGSRBOEELARICEOLT, FEFERISEYGERSELGSIOSRETHLDEL
FTREASAFTEGVGRE. A BRASNARESBAEZIE DL T HERETHEDELES

11.2.115 REF RHBRBESLV FEIERNEEENMERT IR Da—LITH>TERETHELEDELET,
11.2.11.6  MRERHEZHFTITLILOELET,

11.2.12 HEEVDOFH

112121 HEEVOFHICETEIHESIVERF. XELSh . IRMICEEBSNDIDELET, Bk, TOREE. REXRE. #
WELUVHFEL. BEYOEBLEBENGVLIICEETHL0LL. ChIZKYEETEYPLFTRESUVEFELLSITT S,

112122  BEAESh-BELEYOFTHIAESR. BEMH. FFEEMITFRDIRIELLLTRIELHANBDELET,

112123 HELEVOFHICEYFRAHBALLER. BMH. FLEEEM L. BDICEREL. AEENOBEREZRELHRTS
LOELET RE. AE. BRUBROERIETHFINILDELFET,

11.2.12.4 AEEYMTOTSLELUTOFHERTEOELET,
i. FEEYOFHIOTSLORFE., B, #FOFESLVERZHRATS
. BARFEAOBENTATEYOEEFREREZL. ATEVNOEDREDERERYT
i BEEYEHCTEOICHWN - EEHHRT S
iv. BEEYOHRS EZERH TS
V. ERDORELERTIHEEOBRELLT
Vil BETEINAMFRT—2avDHER, LB, BB, 21 TEH (v TI2ET
vii. FERASNALEYMEEINETE(RETILURICEIRBELELL, RET 22— (SDS) & FIARREELET)
viii. RAMEIEBETOT S LE RAMFIRT—2aV CEMLTLUEIGE O EE . R2YIIZAMT 25 EEBS
EK)
iX. FEEYBIUVEROEERLEYES LIRS EIOERIZOVNT, REVIDRBEDERBEL, FHOMN —=
VERESRT S
X. TS LOMREEZHELT. HNEOEEENOHBRERIZRTS
11.2.12.5 AEEYOFBOBRER. FL—U TR ABARHNIITIDOLL AEEYHEFET IH S LEYLLESE
T5H0DELFET,
112126 FTARTOFEENEEEROERIIHFEEINILDELET,

11.2.12.7 BEBSIUVZOMOEELEZMEILBAEICSNLAFITL, 11.6.5 BORBRIZHH>TREL., BN —=20 %21 8
AIYKRWL . FERATHLDELET . CNSIE. BERBLUVBREMREOFLOMEERZED. BRI IERMEETLICEHEL FL—
U EZRITEABIZE ST FEFOLILADEENEBDLET, FHSNSZEDELET,

112128 HBHEEMENEELZ. UTOFHERBLTIDELES,
i. I DZLT HEERBICLYSMERERIT. BAISK TS
i REIERFEIHS, FL—=U T EN-AEROEEZEDAEFERALTLS
i DAL EMEDHEFERLTNS
iv. RAMEIRT—2av  Mov T ZDOMOBERSNAEEENER T2 T RBOMBERT YAV TEEH.
T E2ATEVOFH IS (E2331HESR) 2RIETS

V. EERICADHE. BIUBRBEFLIIVEDTET &, ERNTESNBLEICHRET S,
Vi HMROEEMBESE., RELERESIVLEOEEARSERMT D

11.2129 HAMEL RABERFEIHOTRERAOEEENERLENEL LV EDEREREL, TRORITOVTHERTHLD
ELET,

i. EOILFEERARFIEIBMERALALIE
ii. BIREH - TLSM. ZOBRBICIESRNILEDT, HEL. REICRETDHIE
ii. KERAFEELEEEWME L, BAUEFCLDRBASI-FEELEEZFOM. REVEHTRETHIE
11.2.13 ERHLIUEE

112131 EBRRYHLSIUMTRERS. GoUITRE, RETIT. A2V TARK KBE) BLUMLULRBEOFRO-HDHE
BIUERRF. XBLSNEESNDLDELET  UTIRHTEEERNSNDLDELET,
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i. FAOFERETNEL
ii. EQESERETRED
ii. WDERT Hh
iv. BEROEEE
V. HRIB I HBROBEGRELHERETSOICANSAE
Vi. FRBLIVCHETOISLOYROERIIOVWTOERES LU AR
11.2.13.2 MINEHIR. [BE BHERODRMGEI)—=2F D=2 FEHNAEShDILDELET,

11.2.13.3 HRREIFJ. Y. FER. BELUZOMDBEEXREFT 20, BLUERZYINMERALIIFEKRIC, iF# IR ENBRLONT
TUTHRESNBEDELET . CNODFRFEG. EEREOKE. ARORBEITHSBEVKIICERBING LD ELET, EkiFLI=5
BEDBRERDIVIBLIUEBRN. VITAMIKYRHBEESNDEDELET,

11.2.13.4 9= ATLAR(CIP) VAT LERAWSIG AL LEMFELYRIERME . BEBES . FEERICELLIHEVEDE

LET BB =T ERETHE=HITEEL CIP NSA—4—%FE. BER. BLUREERALLEMELEE. EMpERL

BELGE)TIEDELEFT . ATFL—R—ILEST CIP B EMIFL. CIP MBICEELNONIEZ U MHRE T HEDELET, CIP EFBIC

HRETDHIAEEDRMICIL—=2TFB1DELFET,

11.2.135 HEORMBRNIC. BRRMILET) 7, B REMmRE. #35. A2V T7RARE. BLURERE. GoNIcZOMOFEELI)T
NERTHHILEHRTH-0. BERBIVFEEEICHRE. EBEFORBREERTILDELET . BREFTHIAENRETORE

EEETHEDELET,

11.2.13.6 RAVIMHR. BARK. EOMDEETTEZERER I HIARNREL. TUTAERTHAHLEEDHON-RETH
BIHEDELET,

112137 FERFIEOHREHRTIEESLIUVHER. XELSAERSNDIIDELET BRBRTDVa—ILAMERENSLDELE
j-o

11.2.13.8 HFIBLWHESBHIT, BREEREITIFELTOTHY . MEIERFEICH S TN SN BRERICH-TEASH
BIDELET B TRROILEERTHLDELET,

i. FRANEKRINTIEZME D) RNEY A ORI N TS
ii. BA-EASNITRATOLLENEDOEEEFEI HFIN TS
ii. EFIBLVHBHID 11.6.4 HOBMEBICR->TRESINA TS
iv. BALETRTORFBIWHEEFIZODVWTRET—42L—M(SDS) MRESh TS
V. Fo—=2 %2 =RV T DA, HERS LVEFIERYIES
11.2.13.9 FATCEAELTWV RIS LV ESHIZREEZT DR RICR->TERISESL. FAICEVLARICREL., BRECHEIT
B2HLDELFET L RAREFRIIL., fRBEHIFTILDELET,
11.2.13.10 Y AME REBERBEICR > TREADRFS LWHSHE., GORICEORREHREL. TRORETHERTILOLELET,
i. ZORRSLWHSBRIBBMNEY RSN, LESh, EANCSNLAFShTNSIE
ii. EURZEF>TUVDE. ZOEFISLWHEHBRIBRICIEINILEDIF. DL REITRETHILE
ii. REAFLIEEASTRFBLWHEHSHL, BAUEBCLLIRASN-EELELFOM. TL2UFHTRETS
Z&,
11.2.13.11 BEFOFERRE. BRSLCESEE. GoVITRILEB OB/ HFEERINDILDLELET,

11.3 ABEOHELEFELE

11.3.1 A8

11.3.1.1 AEFEEIRETOERENLTHO NREICHTEIRIEL0TELEDF v TELTHMON TS AEFIEFv
U7 THAHAEIE. BROMIVEBE - (TBEICHEBELTILSLEVEDEL,. BRANEHLTUWSGEXRETUTICABLTIERSAN
1DELET,

11.3.1.2  HARIEBERHL. BALEO. K Lod EBHE ZOMOFEICKYERRES. #FH. RERS . BREEHM. B&A.
FrEERERKREICEMRTHIILEHLETEILDELET,

KEDRHESIZEIITREEARELGE . @GN ——2 0 #2 HER X VRV SLVNENTABET) 7SO R EFZ
[T=2TUT7A+RIERIN. TRTOMHEBLVEGARESLULDEINTNSILEHRTIEDELET,

11313 BHLEE. TEL0. T0OMOEBSHIHIAB L. ERZOBYFWELTMITONE, THEEHMORIEMIRETORY KL
IZIXBESELEVNEDELET  INSHTVECIERYENSEDERTICHZ5E . EBAMN Y TE2SALBOEHREIF. THIXZF0OMD
FEEHKEN DB OEDREM TESILDELET,

11314 HEOEEIV7 . RETVUT.FLEEEIV7TIE BRE, Fa—A L BE ERHELHFSWhELA KOSEIL., F
2FEEZOMDBREEVRIDHEEZHIETEESHTICRVBRTEEY,

YESIVRETTOHRFKERIL. EBRBHN—FEDOBRICEREL. HhOEME ., QEH, FEEBHOHNIERATUTIZRE
TEHEDELET,

11.3.2 FHEL

11321  FTARTOAETIVERARAVMIBEELT, BLUF BEICRLTEGRYEVWS IUNINEBIY) 7 2EKIThHhz57 X
HERIGATIC. FHRVLEFRETIEDELET,
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11322  FROVLEBERTULARF—IILFIEIEKROFEREMHTEREIN, MIKEIRDEDERFZDEDELET,
i. BYLRE DK KD LA
i BE T4 AR Y —RIZ AT IA TR
ii. N RT)—DFR AT A AR Y —RNIZHZR—/\—5F )L
iv. FERFHR—IS—EFILEANDEE
11323 BJURYIUTFTIH. UTOEMZEEIMRESNDIEDELET,
i. NOXT)—BfEDLEO
ii. FOREARAD—3Y
11.3.2.4 EYASET. ABICFRVEIETRTHBTE. B >MEIIRMIIEDELFET,
11.325 ABOFIFEFRITTRILDEL. R2VT ., BHEE . KFBEEC TR TOARE ROBEICFHRVEMITTELDELE

i. BRERYRWEZIMIOBIY7IZTE ASE
i BEIOMLUERR
ii. NINFEFES-R
iv. BUE EREDR
V. HHBR—RO, FE- A, FRLMBERY RS-
11.3.2.6 FREFALIZGE. ABIXLBROFHRVREEMHIFTILEDELET,
11.3.3 IR

11331  HAMI REEATICETIAEHLSHMY. BR. BLURGREMREEERLGUVVMEY 2B RF (I BT RN OH
RIZRETDRIIRIDTERITHLDELFET,

11332 EBRRYBWIESTIRSYIANERTIRRE. BAEITERIRIEZILIBVLSHBFEE, RE. E. FATNDD
DELET,

11.3.3.3 KIR#HZFESD) EEIILORBEBISERETHY. FEISELRETHBEEINATLSLDELET,

11.3.34 BREIEAFIZT4—LAlX. WEFLEDURIELLTBFRCEBEEZINAXBRTIEDELET,

11.3.3.5 {HIMETFERBLVITOVIE. BEAEE ., MITANETYFICHEABTIE. BLUBIELESAIIRBTI0ELET,
FEUMETTRAVWITAVE LUV FRE. BEBICHRLTEEBIVEET DL, FRALTOVANWCEEMIMNEBLY 7R ESA TO
5599, FEIEABDOVA—DIEESN-ZHARBICRETHE0LL. BEH. BHAS . BG. BBOLITBLTIHELRLEDEL
ij-o

11.3.4 FOEY) LR

11.3.4.1 THEHI)—BLUZOMOEESNA TGRSR EELTILEST . BERIYRVWCITLAEBEET) 7. F-BAELE
HLTWALAEEIYZICEELRAELRNEDELET , A DV TVRNEMANVRD, MAShE-ERRAZEILALYEDEEILH
ASNBIN., HHREE L. BREERBTESSVCEREREELREZETILENHYET,

11.35 RERE

11351 EEBLUAVTTVAREZYIZEHTRTOEFEL. ERMITNE-IYFNTUTIZIZEASEI, iFELEKRRE LU
HEBERTHIDELFTT,

11352 YRTDEFHER. 77 —BLVZOMDEESN TOELVIREN T CEABRENDEDELET

11.353 BIZRAZKBORELZELTVERHFE L. BERORYKRVDELIMILENTHONDIYTIIIEASEEREILEEN DD

11.35.4 RHEE, BULGRFAYIAQRS P EFES>TERBYEVLIUTIZHEAYL, TRTOFEVS IV ABREBEREIEICH
SHENELET,

11355 Y RTDEFEE. YMIDEBERREBLUVFHEFIETN —Z05 €2 THL, BRMITMETY 7 RYFLIYFZIZA
BETAL0ELETH. FHERICERANHERONTESRNIOLETY 7 BYRWLIYT7  BETUTIZABTELDELET,

11.3.6 AAYI R

11.36.1 BEULRBEALBMKEHRAA2YTAEBICOVTE, HRORYVEVWSLIUNIANEICEST2AELE/FATEDLLS
I2F5EDELFET,

11.3.7 BKRE

11.3.71 RAVIBLURFELIDEICHCTHERIZEEZ . BLUBERERCTZOIZ, BENRESNZIBOELET,

11372 BURIVBEROMINEZEDLDIRIYT, BEU, KEEIENSAEEEOHIMTNIBEEIZEDIR2YTDHIZ. BXK
ENRERINDEDELET,

11373 BEBHATEIERBELICEAOHEVERETHHIC. BEREMY —VELURR-BEMRETVTHLDBSNIREN
ABshdb0ELET,

11.3.7.4 REIZSCT, RYINMERTE=HD+2HHD v T —ZRHITHLDELET,
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11.3.8 K=
11.3.8.1 ®URIMIVEZHEDDIRZY TR KIRHAVECENDAREEDHIMINEBEXICHED IR PV INERT S, KIRD %
BEBIVREDDIZ. EENAESINDILOELET,
11.3.9 BERE
11.3.9.1 MMUIEROEHEH-TIDELET,
i. RAYIDTIERAAHET. MILESLURSRYRIMEEDN SR BESN T, SR B LUBESh TS
i MIVBTYTHIS, BANFEEBET IHELE->THRLTLWIREREEZNLT. 7VERATES
i, RAYITDBRAFIZHLTHHEENH D
iv. BRICHERPLUHBEETELLSIBESh TS
V. HBEORAPICHER. AR BLUZOMOYRERET 2-ODT)TEERRNFETCEIZEDHD
vi. ERAOBEBINREFRDIL

11.3.9.2 FLOHEKIE, HHEIZHED FERA DD BEKIIER SN TOTIEEST . FKEERIETKRKIRATLALEMDEDEL
7,

11.39.3  FHRLESMLOTCHFENMLAIZRHEN, 11322 BOEERICH S THREASN TOHEDELET .

11.3.10 aE
11.3.10.1  B&REMBRYFRDY—UhSEEN. BIOBEERNMEESADZIOELET,
113102 BEEROEHZEH-TEOELET,
i. BISNBFICBHEIA TS
i REYIDBRARBE—EICERSETHEEZRTIOICHRET—TILEEENEESh TS
ii. BREERSTILOOHRHADEEKNHEZL U IEHFEZITNS
iv. BMEREFIEIMEAL, DEGISEIEIETIILI—LRHBERAETHIENTELABES LUMBRBEEZRA TS
V. ERICEL REROEEEYAEOESIZLTHEL

11.3.103 BEHERIUTZHREIONTVSIGEE. ZOTITILERITRL . BEMALVLSIL BEENO Y A~DFESIGED
FEREADTHESZS/IRICIZA SIS BFEET IV ENHYFT .

11.3.104 EBEMIMNBIYTICASHIIFZRILS. BULGEETHETIHETE. BENBSIVREHODBIDHEIZEITFHE
DELET .

114 #EEIZEZNTNEBORE

11.4.1 BSOMYFNEMINBIZHETEREYT

11411 EBSRYKRL. EFFLENIVEERICEEIIAEEREL2E. HREIUMHEN BEORBFREMC K505 ETIY
FEONRESNDIIICBETHLNDELFET . COABXROMITUEREITHSITDELES

i. MIWBTYTICIEADABIE BT ABTIVERARTEED

i. FTRTOR7RFEACKREICR-ND BEURELELRHES  SEMOZTRYSBLEGSE ., RERNT7Z
Faﬁ(ﬂ'—iil LAy

i M. ®HE BEHES . BRBISCTEYARRFICREL. RKIZFEMZVDLDET D

iv. ﬁﬁ%l& ZOEMAARIALBHRICAN, EHMICNILEBT)7HoBREL. EBLEFERELAVLOLT
%)

V. AAyIIE. BROE 11.4.1.2 HICERRINTWSIHEEERE. BRIYIRL/EiY —> TNILEBEGORHGEREN
FYKRRLI=YLTIEAESAL

Vi. BHLEERERIBEX, DHN DFEDE. FOEIVATU VAV RV X=X 7OHRAEZELYS
vi. RN BHLTWSESICEATHREZANSIL

11412 EBRRYERWL BV - TERTEEEETILENHIEE . YMMIUTOREREDR T HLENLERLFIREENE
THLDELFET .

i. BRELEDETIIOENSANIE

i B REETE L. HRAMT SN B BB DHAEET Ho&

ii. BREFEZER T HIELE L. BLEEDREREEXTISL

iv. BRI S, EDBRAIERSNTUT7TRRT S

V. BRI CHEALIHEL. EEL. MINERBZLFIRIHFEESIUVRETHL

11.41.3  FEULRLAFR—RETRT A ERRICR—RSVIIZREL. RIZHRELBEWLWBDELET,

11.5 7K.k, ZFHHE

115.1 K

11511 MIWEERPICERT S0 BEUTEHROCHBOREOLD . B OEFERGKEN S5 DN TOSERFIKDE LG
ARBENDZLDELET .
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11.5.1.2  FEEROCHIBROMRMDESEERREICT S0 BREITECT, BAKEAKDOBBIRESINIEDELET,
11.5.1.3  HEERAOKOBIBICENTIE SRBKITERNELGENELSITTHLDELET,
11514  FEERHKOFERE. ROFHEFH T IIICEEINDGLDELET,
i. K DERE LIERFEKDERE ITHEEAL LN
ii. FEERFKDEBEH LU H OMNBEREIZEASN TS
ii. R—R RO, FEXFOMDEZONDEUDFLRIE, FREL(EHEH A RAFRZH LT EL55%5T 5
11.5.1.5  KHBY A+ TREINDIGE ., REXBILFERELTHE5H2ITHE . BE, BIUTHBINILOLLET,

11.5.2 Kz
11521 KMEBOHE. EE. HEIE. BEICHCTKICHRENGZUENTHN S L5545, RE. ERSNDZLDELET,
11.5.2.2 KMIBEEL. FERATRGIKEEREET L2, EHMNICERTIEDLLET.
11523 WEEHOKITELHMICERL. BESNIBZCESLTVWAILEHRTILDLELET,
11524 MIWEBIZHFEIERHKSELTHVSK, FIEHBORESLIWHSBICAWSKERRL. RERISESIE. SRAZHET
BEORNGTHEDELFET (F 11.5.2.1 IBZSH),
11.5.3 Kofie
11531 MINEBEZEH, F-EMIVEFEORBKSELTERTH-OICRESNDKIE, 11.5.4.1 BIZERTEEDELET,
11532 BKESLUZEROGL. 11.2.1 B, 11.2.2 1, 11.2.3 BIZRHINMH TEESIL RESLUREBEBETKOFLER
INRICHNZ B LS5RFTEINDEDELET,
11.5.4 WMEMERKEDE=LIT
11.5.4.1 DTORAZRTHERATIKIE. BEICKLCT, thig, BEIEERMICROON SR EKOBMENZHRES LIV REREEIC
HILDELFET,
i. BROKE. SR 0B
i FEEL
ii.  BmMOER
iv. RERIELEERNINERE
v. BREMREIEEORSE
vi.  KDEE
vii.  BRICEMTIEARORE. FIEBMAICEMT HKOMER

11542  KBEIWKOBIEDFREEZRIIL. ERSATOINEBEHFEDOERSLUMREE=FIL T T5H58. KEKDBEYZE
HAMERBTIEDELET . AMAYUTILIE FAAOTAERE(EV -0V ADOKEBETIERRT LD ELET . D
BERURIIZEIBOEL, PEKELE LETHHLDELET,

11543  K&EKIFZ. BROBELFZERVTHNSNDLDELET,

11.5.5 ERELVEOHMOREDRE

11551 EBAEAFEFEGEMRECEMIIEMERTLEZOMOTMK(BR. ZRIERFRLE) . FEFTHY. BERORELMHIC
YROELBSBNHDELFET,

11552 EMZEVATLA, BLUHETOCLRFERIN, BRE-EERERREICHEMT E2Z0MDORIEDREE T HEIC
ALBYRATLIE, #EEEIN, RESLVRLTIBRREMED NI —FAEHMICEZRIL T INDEDELET,
11.6 HFEL@EZE

11.6.1 BROBREHIUmMYHL

116.1.1  HAME EMH R A, BLUER . RHES. 85, #E. BLUEEZNEORETHENTREEREIZT S
MRMGRETIVEXELBLUEETHLDELET .

11612 HRMLEEO—T—2avORAOEREHRRTIEESIVAEEXELL. RETILDELFET,

116.1.3  FARTORMES . M. H#HE. FEL. BLURRERKERESNO LS/ IHMAICERICHAT 50 FIEZ
RIFHLDELFET

11.6.1.4 HEFREEE. BBLBRFOBEMN OVEMLGREEZAREICTILIF B LUVEEINDILDELET,

11.6.1.5 % 11.6.2~11.6.4BICERBINTVSEED . RELERREDT=OIZHFRE SN TULERWKST, —BEIEF—/\—20
—REEICHDEE L VR EREL. CNOEROTEHEITHTEIVRIP BRREITHT I FRFELIIBEZENGRINLEREDR
23MELET,

11.6.1.6  FRERIX. BHE. FRHES . BEM. BB, LEPE. FLERRERORED-ODORBOF (T —BHNEEEAXKIIH
TEHERUMBERICHATESLEDELET,

11.6.2 BROASRERE. A&, i

11.6.21  HAMI AR AH ARREEOHRMNGERMREDOHREZRBITIINELFET . ARE. DEHEE. HEREZD.
BENTHENLCRERDABETRELT ISR BIVEESN RREBRO=ODTIEANBETHHEDELET,
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11622 AEBIUTOEHNGERET LT, FASNIRAENERRENEETHI LA, AR, ABRE. S ERETS
CENTED THEABEENZERETHEDELET,

11.6.23 MBERIVEES/VOHERITEREIN, HIKO AT AIZTHESNEEDELET,

11.6.2.4 HE.AB.AERER L. REEREBEFHA. EANI 2.5 BN FERL. RBICHAIMY ET VRN AT REE
EREBEHZDILSICEEINDGLDELET,

11.6.25 HEHRAHEFBEALADEYIIE, BHRAHEMBEALDICHRERETILIRGFSNDIEDELET,

11.6.3 EREMM. oM. RERFURCESEEHLORE

11631 HEEMH. AEHM . TOMOKBERMHOREIERTIHBERL. EN=TIT7 Mo ERLTERESI, FEELEHOH
MERET HIIBEINILDELET .

11632 BEMORERICRBESNLIVIE. TEBEMBTEESh . KOREZEDOFREARISTHLIFFEA TG, RE
TU7 L. BEMAEEEYELFFTRDBRELGOLGNESIITHESNDIIDELFET,

11633 RAEM. MUK, E-EMTAEY - $-EARREETHASNAEMIE. BRRLHOBREL LK SH
HELUEASNDLOELET,
1164  RRIEZNELAEVEORE

116.41 BRFZOBKREOHIERIEZHNELEEDE L. EROMYKZNVOCRE, MIXFTIR4y7, #E, MaRUVKNESE
FERIREIZHLTRBZELELSHNESIZRETIEDELET,

11.6.42 MIVNBRESLIVEBEME. BRIEEVELEEMEOREICERASNAITVTZIIFRELLGEVEDELET,

11.6.43 KOBEAUEECLEGHIEL T, HANFEREMY - THBFCREORIFLRAICEATIEERADLFER.
MIWBIYT DRABBELIGEITRE ST HENTEDA, 1L, TOEEMERERBADT I ERE, FAISh-HEYEIIRL LD
ELFES,

11644 ERE RERH. BAFBIVURBEEHEFBLIVRFEFARETIIDELET . TRTOLEMEL. FEDOER
A FELFERERTHSNDEE L, BREICSNLATSNENGZRERICRETILDELES,

11645 RIRELENELAENEORERKIE. ROXBEB-ITIDELES,
i. E- 75 BARDEREETL. RHRHOREFRNESHVRICHISND
i BUITMIShTOS
i ERMRETIV7 THHEDBENLERTNEINATSD

iv. FERIEEVELEEVEORYBRNSLICERICELTEXDON —=0 T 221 - ABREIFAT 72X T 5L5FIRT 57
O, X TEERLOVIARETSHS

V. ERIEFVELAEVENRETIMYEWICET HHAELS . RFVIIZBRBITT I ERFRTHS
Vi. RERRICEFNIEEEVEOFHEN ORFOEERRERAS

vii. RETUT7 DAL, BU LR BB LA ERVNERENATND

viii. ERGRHERDGE . SERENODRHEFKSHLAHLNDLIFEFSNTNS

iX. RHEHAT VB LIVERRFEZHBA TS

11.6.5 HEARAR, %, FEALORE

11.65.1 BROEHAH BERSIUHBALICERASNDEEL. BYGMREEESLVERDOTEEMEH#IBTIEIXELL.E
ML, SRETSNDLDELET . BRlE. REFEBLDI-ODBELNEEREDELET, EHAHS. BEBSLURBEALAITHNDIEDELE
j_o

11.6.6 BEHAH

11.6.6.1 BROEREICERAINIEM(MYI./ 1\ AVTFRE)IE BHAHFDRICERL, FET. BFTEFERETHY. B
MR TEYT, MRICHLTERZEF S ARSI IRICEVELFIZOMDIKRENENLEHERTEHIDELET,

11.6.6.2 HEARAAEEDOREIL. BARAAMEESSIVEEPIC, HRLBEOELHOMIFICHEECRRIC. WREFVLEIZZIST
CEER/DMRICIMA S LSFETSNDEDELET,

11.6.6.3 HFE(;SYI /N0 /A0 TFRE)E. O—LNFEEZOMDEERFADRBTRELEBE T (XL RTLEFERALT. FER
EEHLET HDEDELET,

11.6.7 L1757

11671 ABEBEESZLELGREICHBFILILOLL. ZEEDRERTEIL. BEAAARITEE. Foyy. BBk, EUIIEEETE
HRAHPICH B EEFERMICRETIHL0ELET,

11672 AEEEBELEHEHTERECHIEOEL. EEHFOFIVvIERTL. BIEFILEHMICFTOEFRLREREEFTY
9FBENDELET,

11.6.8 TibgEsL

11.6.8.1 F7ZRAITIHIC. ABEBEORERERESLIVEHEEEFyIL, BRI DHLDELET, FIEALIEHIEMICTET T
2DEL. FBEALBBE S SUREALEEDEYMIC, BREBEEZTHETILOELET,

11.6.8.2 HEALOMREIL, AR EBEDTEEHMBFICHLTATHRRIC. HRAEFDLEIZEISTIEER/NRICMZ 58555
5LDELET,
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117 HEEDOD B
11.7.1 Jo+x70—

11711  FOERIO—([F HEFLEEHE . A OMIABSIVEEI)7EREL TR AOERMNLEIO—LHDE5(1C. RFMIZE
BINTHRSNDEDELET . ABDTO—(L, FLEOTREMER/NMRICINZSLSBEETILDELET,

11.7.2 RAHEaEH. REESOZA

11.7.21 ERBEMHESIVBEM L. ABRORME LI LIZESLIVREL, REFLAIRISBEVDEIITTIEDELETT, kU
BORMBHE, REBFLEMRISANESIZSMEL. RHTE10ELET,

11.7.3 BROMEE

11.731 BROMBEX. ZTOHMICELZEBENSLVUERNTERETEEDELET,

11.7.3.2  KEREZFEL. ERNTERN T KXBRELEENERZDHIEOFREFREIILVLIITHERTILEDELET . BhfK
[FERBEKZTLANEEE RO LEICIERSEVDEDELET,

11733 ERBEREE. AROLIEPFELEERIIGVSSHEELEENEEBEG T CRREMRET HLILTINIEDELE
ER

11734 BRIV RIZLHIBENKIICTEH BELEESHNLELEFERFAN— P PEEMOBLAHEETHNLRES
I5=ODFMEMNMRESINFET,

11.7.4 BURIMINE

11.7.41 SURIBSZOMINEL, SURIBEGNRIEIRATYTOIEROREMDONAIZZTEEBAIY7., £-ERTAER
DERYHELDORREGDBBRLEIVTE. TOMOTAER, B#H. FIXREMBEERYVIRSIRZVINSIRE TREET5=0I12. BEEH
TTEELT. REFEER/NMNBRISHZZLIICTIEDELET,

11.7.42 BUYRYVMINBEERETLIIVTIE. TOBENFEEZORIVIDHAIMEEETIEDELET,

11.7.43  RBYITIRARAVMEI RV IHEHREHEREE AL, SANBVEEBTEERTLTRAFBREHCIENTEDL
5. BLE. it ERShDLDELFET,

11.7.44 BIVRIIVTTHETBREVIIE. BIRIIVTICAZBRITERLBERICENZ S, —BHICHRENKREZFRALLTA
IEHYEE A,

11.7.45 B REERAONNI. BVRIDRBEHEEZETIEEIIELGL M OREFLEDYRIEZR/MRICIZ S ELSEE. Hiteshdd
DELET,

11.7.5 REMEADER

11751 HIAOEMEABLIZOVWTOERESLIUAZED. XELSh, BiESh . £R2YTITEMEINDLDELET,

11752 ISHLUHEHRNRFGREEZHFL, BENDEERMENMREIATOENIE BESHBRPHIEERIL TR EE
HERT 5= REEZERTSLDELES .

11753 EBRRYERLERY —VICHETRTOASRABYRE-ZBELUOMBOLOE., ZOBFMOEMEEH T, HIRELHIC
REITHLDELFET.

11.7.5.4 AR . €SIVIRX ERAANSRHE, FETOMRAZEOHMBH TTE-BH. #HE. TOMOFE T (ESHI IS
DM TTERLBEMICASTVBEE®, AFRFIVILAN—DHLBIEHR. RElICEYRLEL MIGREFZER . BRINTNE
S — VTRV DELET,

11755 EBRIRYKLERY -V OEHREEZEEL T, ZOY—VITHIRPZOMEROM A ZNEEHETEL. HSREHEIC
RHSN-MROREDERZHERTHLDELFET,

11.7.5.6 EESTLOBIARIC, MINBEBRONTSABBBRA A VILIN—ELU MIG BEFZARL. BENGWILEHERTS
1DELFET,

11.7.5.7 EBHIRYKRLERY -0 THERASNAIRE/ALIYMS IV ZOMOREREZ. TOEBMERLL, FRT. RFGHIIREK
BETHIFSNDLDLELET . TOREBERFEHARBROMRELGDLDELET,

11.7.5.8 HEB. BBENN—BHLEECHS. BESNTOVEVEREAMRRE. RETHINLO>MEBRELT, BREL-LSHNED
123 5bDELET,

11.75.9 MIVBEIVBEEHKICHERATIAVSIVUEBEITEL. BRICRESL. BFICHBEERINSDLOLELET, hvi—
FATE BEFLIIRET) 7 THERALTEIESHELEDELET,
11.7.6 EYoika

11.7.6.1 EYEREFLBHI SO0 BEH] #EF. BRE. BLURI—0550, JrL8— ZOMOEFTOFERICEYTSE
F. A& EER, XELSAERINSLDELFETS .

11.7.62 E&REBRAEF-IZTOMOMEBHFTRRHEBEM L. BENREAEHICER R, BRI HL0OELET HHRE, BHE
N-HREDBL . FERITEOIEEETT IORFEINDIDELET .

11.7.6.3 EYRNEBOARSLIUFTOEBICLVIEREIRESN-HRICETIRHEMHIFTIEOELET ., BERICITAR
THELERELBEZSHDLDELET,

11.7.7 EMEASTHOER

11.7.71  EWEANRISEBAIITRT. EEE2ZFEN\vFEEERB DD . BE . BEE. THIXEFEETILDELET,
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11.7.7.2 ASRFERFELHOBENE LGS L. HEEZTHITUTENHL. BRL. T2ICRRLCBERAESLUHESD).
BULEREORDERITTHL. BXEBRTILDELET,

11.8 HMHRAOKRER

11.8.1 BE

11811 HEREMHOURIELELTAIREENHIIEEMELUHENFHISTETIVAOREEL, BESMITAEE - (FHRY
TVEBALBENTSFTICREL. TR E RN EZAONNEARIZRET LR THEDELFET,

11812 RBREEREVMEITATHESK., BHRANICRAFSI. BREZENLERICERT LS. RIEVABINDILOELET . BRE
FHKOHOR, 2Ed ERMNILESLCRYRDIV 7 OHKOTRIZHILDELET,

11.8.1.3 RBREEIVTHIERMIESNIBLBEDANT VLA TESHIBRIIT7 THAE DB REBITHLDELET,

119 EEpLE

11.9.1 ERBLUBRFEERDOLE

11.9.1.1  EREH. RAEEYOEIRS SCERYRLD, BEVISHEENSBRET 2ETOREICODVTOERSIUHEIT, XEL
ENEFESNELDELET,

11.9.1.2 EEVEIEHMIZRESA,. BRRVEWELINTLAEBEIYZICEBLEVEDELLET IEESNE-REMEBIV7IE.
NERDOEEMEUSITHNIETORM. FEMNODBEINIKREICHETLI2EDELFET,

11.9.1.3  +AY— EHill. BEYLE#SE. BREH. RETYUT7IE. GEATREDKEICHEL, RHNICER-ASLT. BEEYOE
REBVEHFERNDDELFET .

11.9.14 MEVTRBR.FERMH. FRAFASLEEET . BEROLEERZY T X TOREREITOVTEYGRFENRESNDIIDEL
E 1N

11915 HAT25E. . BEERMHOEERRIIOVTE, XELSN-FIEEEDHDIIDELET . BES—ERARNEELFER
TRHEER RETOLREEHMIFHEL . 30 TS5A TV RERERLES

11.9.1.6 EBYAEAMAICEESN-FEREEYL. BPEFELLEIMINEIZYRIELLESHEVLIRESIVLETIIDE
LEY,

11917 BEEFTOM. BEANICEFINIEEMI. AIOREXRBEREL. BULGHRETV.FACLADHBEILIZEST, EKREL
FoEHENEDELET,

11918 MIVEHIVERBYEVWIVTZNoOTATOREKEZYREREICOVT, BYLRENARSNDILOELET KiKE
EWE., mTABREASREMISRESNDID., HHWNEL. EEETOM. FEREIVT7DEMEDETHRNICREL, BIRELLLEK
WEDELET,

11.9.1.9 EEYIRCAVIONROERT. BHOBERBEO—HEEBHL. CORBEORRT. HATIHEREEICEDLHLO
ELET,

11.10.1 HhEEEE

111011  FEANIRBEHIFEET OO0 ARMNEILISNDILDEL, TOHISN=AROHMREERL . EHMICERTHE
DELET .

111012 RRAEOHESSIVCERT, REF/DRICHIZ BEEMCEOEBRE. BRALKSBORKEEHFEELT. FEEYLE
RESVEFELGNIDELET,

11.10.1.3 @R BR. . BAHAAABIUHRBEALIVT7IE. BEROBRTEEBICHL TN —FELLLIBVOESICHIFEEINSE
DELET,

11.10.1.4  EIE. EiR. EAHRAA BLUFRBESLOETTIE, FKEMIET 5O+ HKESNEBDELET HEKITH D
KORTLEFDBEL. BEEHAMISRETHLDELET,

11.10.1.5 FEFRFEBEEELALBEINKEBEHIFL. BEROBEMRREICARELLOEILVKIIZLET,
11.10.1.6 RAYVTHDERFEISHERAONDERIL. SHENIZEFATHIENBETT,
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EVA—)L 12. BRREDER - ERHESKORESSUREICET S EEYRIBREE (GFSI
JI. BKT )

FED21—NVIE EHRBLUV—BUTREASIODOZARE. KT HE. BB 2BEIEYRAE (GDP) DEREFEEMELTL
E I

AEDA—IWEERTEIHAMNE RESLVRED SQF VRATLAERODERSBELE-THELNHYFET . BRSNIBHEIFI—5HEE
(FSO)IFULTFDELSYTY,

FSC 26: BROREH LU

EV2I 12 DIRTDFZBEREEETDILDELET . ZHERNLBVEE. RBROEFOELHZEYITRL, BEEICET TR
SIHEERICIRE T A ENHYET,

121 YArOEmEER

12.1.1 MESR T AR ER

12.1.1.1  FEROIHIE. EE-BETIEY. RBESLUVLHOFERN. RETHEMNTBEZHTENESLLDELET,

12121 YA OBEOERSIUERETIE. EERBEICKIRBERTIEDELET,

122 MREIVUHBIBOESR

12.2.1 HHEERE

12.2.1.1 EOENESNFELEELTI2EENTIE. ERAEMTIREAE. BRREURIEZDLILVMHETEEINDILODLL
9,

12.2.2 K. Bk, BEEMNSYT

12221 K HRMIERSE, fKkEh GESRBET. BRITERTEDLIL, BoH TREL . MEREMH THEESND
LDELET,

12222  HKE BBITERTE BRELLHIBVLIITBES SUVREESNSLOELET RESLUVRYRLOZTYTICRE
ENFHEKIE. ARG A ETHIFSN LD ELET,

12223 BEEYNYTORTLR EZROBSBRYBRDIVTILLERETYTELBIAONSBELTRESNDGLDELET.

12.2.3 B Y. F7 XHF

12231 B 49Y.XHFFT7IE. MAKEOHLIEENELET . NAREILESHNTTIEEETHY . BRICRLNEZLDOELET
(% 12.2.11.1 1B SHB),

12232  BLBLOBER. BIUVBEREOBERRF. BRITERTEDLIR SN BRBOEREHCLOIBHEINDLDLLE
ER

12.2.33  KR7EIXKGHEEELET BIFREBHIEASAFTELMELET,

12234 RYRHT. AEEVOFTHEZERL. EREREL. BIFCEE~NDTIERZRET S50, BIMTHESNDILOELE
ERS

12.2.4 TR RREA R

12.2.4.1 BaAERFELIEIEBELETIEERNDRBEIL, A2V IIMEEEZDNEMA DI RMICER TEHLIBEULEELLET,

12242 BRABEURFIIEHTHTU7 TORBARMFZEL, REBILMEN . REBIEDA—EFH-TERESNTOSM, RED
N=AEYFFENTNT MOXRFANDOHMFRITIOH LN TVSNRFER—EICIFHRAFENTNDIDELET

12243 HEMIRESKTOSZOMOI)T7 TORBARKE. WESLIVCHBFTREHC LIRS TNDLDELET,

12.2.5 ®. ER. BLUEEEMOKE

12251 RBAMCELEE.BKO.F7.BI0Z0MORAAMEET AT, FLONTWSEEICHRMICERSN. K. TR, ZTOHD
BEEVEHHTHEDELET,

12252 ABOHAYRAFT7ARBESNDIEDELET F7IE HRMICH RSN, BBFSEEESBEYGERANMEALN, K. TR,
ZOMDEEEYNDORAZHIETHEDELET .

12253 AELEYOFHORER. FL—ZUTER T ABSEHMITSL0LL. BEEYAFET B TENLLEEZTD
LDELFET,

12254 TERBHREE. JTAEY., TOMDONAMEIfFERSYT 1L, SR, QEH . B, TIEHBRITFLIRIELLIR0VESE
BRFICEREBET23NDELET . EHRBER(RAMD . BERREETVTRTEERLTIFGSLOEDELET,

12.2.6 B

12.2.6.1 FEHShEREIV7ELUERRYRNIV 7., BUGRENMREESNDIEDELET,
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12.2.7 W, A, X
12271 HBEBLIUBEEL, BRITHUBTLEOBEELELSENES, Kt HE. BT, BE. HESEINDIEDELET,

12.2.7.2 BESMNBREELEBELEITITV7TOHEKXRE. BREFELINKOWHHTEESN, BRIV —=07 TERLDELE
ER

12.2.7.3 MmAEIRFEEEE T ST T T Ry TNMITNBITY TS HELEDHEXRD—FHHRED=HIZTVIHIRE
SNBEDEL. ThiE ABRDEAYRR7BIUFRVEMIIEE L EBIELTRREShIBDELET,
12.2.8 MESR LSRR DA TF R

12281 I #HE. BYOHBEESLIVBEOAESIVERR. HA. 8% FLEHBOFREOVRIEZR/NMRISHIZ LS
BHET, XEL. B BLUEETHLDELETS .

12282 BRREIUTOHACERBORBEDAVTF VR AT FUOREBR 7 Da—)UIZH>TERL, B8R THLDELET,

ATFUARRGTDa—)LIE  HEDREED AT TV RICEETHIEY. #HE. BLUEROZDOMDTITEAN—LTERKTHE
DELET,

12283 RETVTOYAEBBOXERFIXELL LEL—2ZF, ZTOBEEALTFURAEER T Da—VITHAATEDELE
ER

12284 AUTFURRAVIBIURHNEZRX. HYIMDAES IV TOCRADOHEERBEEEZETITEEDELET (F 12.3.1,
12.3.2,12.3.3, 12.3.4 HESH),

12285 HAMIHRAWTHEETIDENHITRTDAVTFURARHEEBLUVZFOMD IV 7YV T RHMEEX. (D E
REEBIUFEFIETIL—=Y %%, BREOTEZZ T THLBREEIVUTICABZTREDELET,

12.28.6 EBRIMTAE BRYEKRL., FEREIV T TAUTFURE(IEEEZZ TV ENHIHE L. BEDOEBEEICRMNT S
DELET .

12.2.8.7 fALHDEBEELITAVTFFUAN, BRAOREMEICHLTERZL LT ATEEEAH D (BROME . BB L-REAR%H. &
AFBEEBRELEIBEEE. AT FURBEBERLUBREBEISBATIE0DELET ., AIRETHNIE, A0 TF U AL EFHEERSZIT
3,

12.2.8.8 WELINSGGABEEIBATLVRIZLLHLTEELSLEVBDELET . RABEX, 74 VELET—THENOBEEED
FRAZRNL. BREICEBISIVCBEMNEZEED. ERIOTSLIZEHZEDELET, SRBENKAMBRICIILESHENIEERITT 1=
HIZ. HABEORKETICHNAT 2D EEZLEHTI2EDELET,

12289 AUTFURRAVIBIUVEHEZRIL AVTFUORBINETLERIE. AVTFURAFHOIESLUBET R THREL.
TUTFEBEBLUVAVTFUREBEIZRMTAEDELET ., chickY, BULAEEBLWESE Y (M EBOBBRTIZRE T TE5LS
IZHYET,

12.2.8.10 BREYEWLELITEMY —VIERTIEH T RENK FRISELELO T, 2R EMT 2EL@EICIT—YERAL
TIFREYEEA,

12.2.9 BIE

12291 HHREHTOISL . BERRETIV. BLUZTOMOTOLREBITHHINSE=2) Y BFEAORIEHEE. HEREER.
BRE#RSBORESSIVEREICHTIFELIBELFROETETT ODHEBLVEFEXELBIURRETHLDELET . ChD
DFEHICAVDYINIITIREITSC TR AMHERETILDELET .

12.2.9.2  BIEHE. HBRESR. RERSISRECEENDKRETHIENHALLSEED . HEERITHAREENHIBE KDL
IS HFIRD, XELEh. REENHLDELFETS,

12293 REFHORERHSE. HEBRHEES. RERB L. WRORDITORENRESNDILOELET,

12294 HHBF.ERFEFZEENGSROBLELFECBLLT, FEERAIGEYGERSEGDILIRETIEDELET £
AAFTELGMGEIT, HIREEL . BRSNIRESBAEE YR HRUERBITILDELET .

12295 HBEE REERFESIV 3R UNEEETNERIT IR 21— ILICH>TERETHEDELET,
12296 HRERHEEMHFITLILOELET,

12.2.10 AEEEVOFH

122101 HEEYOTFHICETSIAESIVERR. XELSh. DRMICHRESNDEOELFTT . K. TORE. REHRE. #
WEIUHEFL. BEEYOBBELEBENMEVESICEETHL0EL. CHICKYBEEMOEREBUVEFELVELIITLET .

122102 #AShE-BEEYUOFHLBERFLFEEMITIFRDIRIZLLHLTIIELAENEDELET,
12.2.10.3 AEEYOEBICIYFEASHBALLBERELRFEEME. ARITEREL. AEEVOEERERELBRTDIDELET,
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122,104 HEEMOFHIOTSLAIFUTOEEEFH-TIOELET,
i. BFEEVOFHTOISLORK. B, #HIFOAEBLIVERTESHTS
ii. BHEFFERAOEMNTEEENOEREREEHRL. AEEYOETHEEDERZRT
i BEEYEBC=OICHWN=AEEHRTS
iv. BEEEYOHBRA EEWHT S
V. EHOREEHRTIHEEOMEERT
vi. BETIRNAFIRT—2avDHEA . LB BE. M TEY AV TIZED
i, FERASNEEMEEINET D (KRBT IEBICLIRBEVELL. RET—FY—M(SDS) ZFIATREELET)
viii. RALEIBEEBETOT S LE RMMFIRT—2avITBEMLTLESIBE O SEE. RAVDIZEMT 5 A EE R
T3
iX. FEEYBIVETROEERLEEYVES LU FIOFERICONT, REVTDRBOERBIEL, FHRAON —=
DERRT S
X. TS LOHREAELT. ARDBEEMOHRERER
12.2.105 HEEYOFBOBREL FL—= ’E"H‘[TT_)\E#EHHE']I\?:I:)%U)&L\ FEEYNFETIEHEEITEUGLEEIT
LDELET,
12.2.10.6 FARTOEREHEREFRRITHEFNILOLLET,

122107 BEBLVZOMOBFZTLEVERFBAREICSNLFTL. BEROFE 1265 HOBRITH->TREL., BYIEN —=2T%
ZH=ABARYBNEERETIBDELET . ChoE. BRBLURREMRADFREOFEREZESH. BRI IERIEETEICE
LIz  FNo—= VT &R ABICES T, FRZDOLIBADERMEBEDLLT, FHENDLDELET,

12.2.10.8 AEEMEEORHMESRIX. ROE 1¢’éﬁf:¢£®e‘:bi¢o
i. iDL TS EEMEICLYSAEUREZIT, BAISh TS
i HREIERBIEICHS. FL—=2Y éhf:ﬁﬁ*ﬁwﬁ%%‘o)ﬁéﬁmucué
iii. At EMEDOAEFERALTNDS
iv. RAMRIRT—23v v ZOMOBRSNIEEENER TRV T EBOMNEERT VA TE YA
H BT IATEYEEIARDAVITE(F 2.3.3 23R #1295
V. MEERICABIE. BLURBREFIZLEDT TR, RN EINIBHFICHRETS
vi. MEOEEBEL. ERELEZBRESLVLBOEZEREFRETS
12.2.10.9 YAME BEERBEBEICHOTREADAESENETRILEVER LIV EOBTHREREL. TELDOREHRTILDLLET,
i. ZOILEEGBFRIEIEFEALGLIE
i. IMEFOTLDH. ZORFICIESINILEDT. DEEL. REICTRETHIL
iii. REAFLEIEAGSTIEEME . RAIEB(ICLIRBAISN-FELNEEFFOM. RELGEHTRETHIL
12.2.11 ERBLUEE
122111 BEBRYEVSIUREIVT . A2y TARBRE LU LUREOBROEZODAZELIVEEIL. XELShEHESINSE
DELET  ULTICRHTHEENEINDGLDELET,
i OFERETAED
ii. EDQXSITHERETRED
iii. LWOFRT AL
iv. EANFRODEEEZEIH,
V. BRBLWHES TS LOMBROERIIOVTOEES LUV AE
12.2.11.2 IR BE HEROYDREMEI—=2F OO BENAESNDIEDELET,
12.2.11.3 FRFIEOHEOERICOVTOEREESLUVAZE. XELINEHEINDIEDELFET  BRRTDPa—ILHMERSN 5D
DELET,
12.2.11.4 HEEROFR. ES. SEMHFOLOICHERAINI RIS LWHESHIL. ERARICERLTEASNLOLELET T
FROLEHERTHELDELET
i. YACATOFEANRBINCEZMED)RNESAMHHEFLTLNS
i. FRALVCFLEOENTEABLIVFERAINSGTRATOILEMEDEREB HEAIFShTLS
ii. EFIBICILEYENE 1265 BOBWEIZH->TRESh TS
iv. BALETRTORFSLICHESFIZOVTERET—42L—H(SDS) AMRHfEhTINS
V. Mo—Z 5 %ZRITIREYTIDH M. ESFIE L VRFIZRYES
122115 FRATCEELTWV RIS LU ESHIZREEZ DR RICR->TERISESL. FRICENLZRBICREL. BREICHEINT
2LDELFET BREBELFRIIL. BREHFTILDLLET,
12.2.11.6 YAME, BRERBEICR > TREADEXFISIWHESH. GORICEOBRREREL. TROREHRTIEDELET .
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i ZEORFSIWHSRRRSEDKSESN, RBESh, FRATTIISNLFFERTWSIE
i. EREFOTVDME. ZORFELCHESRIBTRICIEISINLEDT. DBEL. REICRETHIE
ii.  RERAFLEHGIZREIBLCEERE. BT ERCLIRBMINERERNEEZFOM. REGEHTRET DL,
122117 HARR. BREIVELERY. GoVITRIEEHO TR/ HFEEINLILOELET

123 ABOWELEINELE

12.3.1 AB

12311 BEEFEITHIADTVBAE. FEEASHDBREEDFTYITTHAIAE L. BROFTE L I—COHHETBEXDETE
IEEFAISnAL, T, BRRYRWMEZIZIEIESLENEEL, ARABEHLTWARET T ADTIERFHFASNEL,

12312 HAMIBEZEHFL.RAVEED, K Lok, ELHE, ZOMOFRICIVERLS. M. BEHES . BREEM. B&A.
FEEEREMREICHEMTIIEEHLETEIDELET,

ARBRORHESISRCTERNRELLS S, BULBN —=U 22 - REAE. RYBWBLCRENINETYTE2ECHEER
FE2TUTA+RITEREN. TRTOMBELVEAEARESLVLAEN TS LEHRTHEDELET,

12313  FEHLEE. TELO. TOMOBRHNHHIARL. BHLEHSFEEREMREORYIEVICEESLAVLOELE
T NESLEYEPRVENSROEHBICHHIHE X, REMEE. FLEXOMOFELREM TEIDOELET,

12314 HEABHLTWZESRBRYBRWELZREIV7 TIE BE, Fa— AL BE, EBHEEZ LI TOET, 8REHE.
FEFIZOMDBRREIRIDEEZFIETEEETIZBLTARTEET,

12.3.2 FHEL

12321 FHRVLEBIIBEICKLTHATE, 77EXAETHILDELFET,

12322 FHRVER. RATVLARF—LFELRFELOFEEEM B THESN., DAEH BYTREORMKEMRIEGL. BE T«
ARV —RIZANON = RIABIRERIEL . FAFAR—N—FFLEBMTIEEERAAR—/N—FILER/IBTHEDELET,
RGNS AV—E, BRADFICESIEEEMA LGNS CREREMRAN GV G ICERNFEINFET,

12323 HEYURERET. ARICFRVERTI B TE. BADMEITRETILDELET,
12.3.2.4  FHREFERALEEBE. AR LEROFRVRELHERFTEIDELETS,

12.3.3 k%

12.3.3.1 Ay IWNERTHIRRIE, HRITEREIRIFBLIHVLSHBFEER, RE. RE. BEASNIELDLELET,

12.33.2 EBRBRYEWICEESTER4VINERTIRRE. RRAITHFREIVRIEZLLLIGVSSHEER. RE.AE. EASNDE
12.3.4 FOEY) LR

12.3.4.1 oY) —EBLUVZFOMDEIESNTIVELMIRIE, BEEFLTEELT . EHLE-BRZBHEATSTUTICHELRAATIER
SV, YN T ZED TERWMEBIEHR S SVUERRZEETILALYME DO DWNWTULENEHIA/NUR) DERFL., SFrIShBE50., YA+
. EEERBESSVCEREREELREZETILENHS,

12.35 REhE

12351 EEBIUHBEERIVIEEH . TATORGFEL. BRIYEBVIVZICISAZBE FEERREIVHEERT S
LDELET,

12352 KB IFTAT, YA BIERT S GDP ITRIBELAHIEDELET

12353 HIZRZZEBORBZEEELTOSRFE L. BEROBMYKRVEREFBHAITHONEIUTITILbASLERIESNLEDE
L/iTO

12354 EHEIE, BUERAFYIAOQRA VI EFESTERIYIEVLTYTZICHAYL, TRTOFREVBIVABREEREFIFICH
SHDELET,

12.355 FERIE. FRFEFEFDOMDBERELEVRIEHIETEE=012, KSAN—DEBAEBLVIEESNE=RSAN\—TYT7 D
BARIZIOWTAHERETHEDELET,

12.3.6 ARy RERE

12.3.6.1 EYHEBRBALCBIKEHEZ-A2V7RREL. AROBRYEWICEETIAELENFIRATESLSIZTEEDELET,

12.3.7 BRE
12.3.7.1  RAYIBLUVRFENDEICIECTHEKRICEEZ . BLUPEXRERCTOIC. BENRBINDIEDELET,
12.3.7.2 RAYINMEANDFTEMERE T S:HIC. BRIEMY —VELVICERBLUEEMRETV TSN RENARE
INBDEDELFET,
12.3.8 BRI
12.3.8.1 FLUIERDOEHEF-TEDELET,

i. RAYITPTIERAHET, BRBMYIRLMEEN S DB SN T, T B LUEBESNTIVS

ii. BEFZEHSMUVEVTUTHIL, BANFIEBET IHEEZE>THALTWSRERBEEZNLT. 7VERXTES

ii. AAYITDBRRBUIHLTHREELHS
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iv. BEICERBLUHBFEETEDLIBESN TS

V. HRENDOBEINFIKEBERDIE
12.38.2 L OHKIF, EENOMDBFKITEGSNTOTIEST  FEBELETKIRATLANEEINDILDELET  FED
AR ER/MRICHIZ 578, TKOEREENZEET S0 DFIEE. XELLEETHEDELFET,

12.38.3 FHWLEDLMMLOICHFEITMURICRESN, 12.3.22 HOREIHK - THREISNTLSEDELFET,

12.3.9 BE

12391 EBERYBVFEERETUVTILEM . MOBREERNMRBEINDILOELETS REITFRN OBESNKEERSL.
BREVCEEEMIFELBEVDLOELET,

12392 BREEIVFICAIHICFEECLERTEYLEETOETE. BENSLVBEHON BT OHBICIBIFAE0LLETS,
12.4 {EEFICEDIMITNEORE

12.4.1 BERRVERWSLUESE BROXFEICEET RSV
12411 BHLEEGOEEMIRVIEVICEDSIABILEZE. ROBHEIZESIEOELET,
i. BREYBWIVZISIEAZAER BTHAVRARZEBSBLDELET
i, 1&30) R7IERACT-IREEICR N D BEVRELCEMOBEID-OICTIERTIE. REMR7ERITEFEICLTIEAY
B7ELY

iii. BRERSKE., DHMPOY=fa70FBEIFZEIEENS

iv. BEHM ES BHEAS & BBICRCTCEYLGRFICEEL, KIZIZBEHEVLLDLETS

v. BE®IL. FOEMMNBRARINERRICAN, EHMICNMIOEBEIY7ALBREL. ERBLEFERELLZVEDETS

vii. RAVI(E. BREEIVT7ELERYEOLDIU 7 CREROREF IR BZLTTESHEVEDETS
12412 AEFAHUKBLIUMHORE. @k RYKRWEETIANEIFLE . ERBIUMHD, BEOHRMEREHCLSGH
ATRUYERODNBRESNELSITBETELDELET,

125 K.k, ZEZRHtH

12.5.1 #hK

12511 RE-FEPICERT SO BIUEROHBOLED=0H . BRAOFRGKEN NN TOSERAKDOEGHEA
Riteshdb0ELFET,

12512  FEROEBOVNRMLGERERRICT 5720 BEITGL T BKEAKDOBENRBENILDELET,

12.5.2 KOWEMZHE=LL T EKBE=L)T

12521  KEKBHEDFRE, T2 T ED. BLURESN TV SNEFEZOENMEERIT 2012, BRELIEREME
3T DK EKBIEDBEMEH I NTERET SLDELETS,

12522 BRFLFEREMREICEMTIKEKE. SROBELFELAVTOHNEINDILOELET,

12.5.3 KD B
12531  FEERANOKOEIEIE. SREKAERLENEIIZTEIDELET,
12532  FEBKOFERIF. UTOEHEE-TLIITEESINLIDELET,
i. BRI DEE LIEH K DEE AR AL
i FEERFIKDEE S LT HOMNBEREIZEI I TS
12.5.4 FINOTES
12541 BKESICZEAGL, §F 12.2.1 1B, 12.2.2 1H, 12.2.3 BITHREHINHHTHESL. RESLUSBEBPISKOFLRER
INRIZHIZ B &S5 INDBDELET,
12.5.5 bkl

12551 KEKBIADFEE, EZ2V T ER. BIUEESNTODILEBFEOEIMEELRA T 502, BRFEIRMAEME
M HKEKBIEOMENMFH I TERE T HIDELET,

12552 EBRFEFIERKEMREICEMTIKEKT SROEELAZZANVTONEINIGLDELET,

12.5.6 BRELVZOMORGEDZE

12561 BRFIEIEMRECEMITIEBESTEZTOMORKR(ER, ZBRIERFLE) L. EFLTHY. BROTEMEIC
DROZEHEHSHVEDELET,

12562 ERERIATL GLVIZRESIVURETAELATHERAINSZOMOKAEDREEIENEICHLSIRTLIE, #iF
EHIN, RESLIUHMEMEMMESTEHRNICE=RIL T SNDEDELET,
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12.6.1 BRORESIUIYRKL

12.6.1.1  HAME K BRCEEAE. BLUER) . REM. #5F. SIMMEENEOZT & THANGREEARICT HRMLR
ETIUEEETBLDELET

126.1.2 HRMLGEBEO—T—2avDRAIDERZERTIEESIVAEEXELL. RETHIDELET,
12613 2REASIVEREHEGERESINVIASIIHRBRICHEREICFIAT 2-OICFIEEHTELDELET,

12.6.2 BEOARERRE. WE, i

12621 HAME AR, HH ABRREEOHRVCERMEROEREZRMTIINDELTY . ARE. BEMRE. ARRER.
BENTHENLCRRBDAE.AEREEWRELT DIIRHBIVBEIN. AREBROEODTIEANBETHIEDELETS,

12622 AEIVTOEHMGERET LT, FRAThIEAENHERELEETHREEHERRERETHENTES,
TAEABRENERTHLDELFET,

12.6.23 fEEBLVEBIIOOHERILEEIN, KO AT AICHEEINSEDELET,

12624 AEBLIUABRERL. BEEREBZHEA. ENDLLEEERENHHIEERL. BRBIHEAWMY EF7 VXA A HEAE
EEBFHADLIICEEINDILDELET,
12.6.25 FEHRAHEFBEALADRYIIE, BHAHEFEALPICH A ERETILOIRTEINDIEDELET,

12.6.3 FHRFETHETaEFmRORE

12.6.3.1 HEEREMBEOREICERTIHEL. FN-TUT7HILFRHELTRESN, FRELENSHAERETIISBEINDILO
ELET,

12632 EHORERICRERBSIIZSVIE FEEEMHTHRESL. ROREZOFREARICTILIRAEIN TS RETY
TIE. BROAEEEYFFEROBRELOTVNEIIEESNIIDELET,

12.6.3.3 BREETHEAINIEMAIL. BRREEONF—FELL0SHNLSHE. ERASNDIEDELET,

12.6.4 HELERORE
12641 HREEF. BBRLABROFEMMN ONEMZREEARICTILIFFBLUEBESNIBLOLELET,

12.6.5 BRIEEMNELEEMEORE

12651 BREZOAEHEEOHIVACTRHVLBERIEENELESMEIL. X9y, B, 8EH  ERIYIRVESRICNT—FE
LB VNESICHREBERETVTHONBLTRE T HLDLLET . BRIEEME L. RAROBEE. FIEBRER THINDEEIL.
BAREICSRIAF TSN ZRBEBICRETLHEDELFET,

12.6.6 REBLLGIEEFELBAHOWMYHEL

12.6.6.1 % 12.6.1~12.6.4 IBIZERBINTLSE RN RELERRE DT=OIZHFEI SN TULVRWK ST, —BFE 2134 —/\—20
—REIZHEBE L VRIDHERKEL. ChoBEROTLEICHT VRIS BRREEESIUVREICHTIFLFEBEZEN G
W LERERTDIEDELET,

12.6.7 HEHAH EE. BLUZADRE

12671 BRDEHAH WESIVEBELLISERSNAEER BUGREEGHBLIVERDOREEREHIFITOILIOIXELL. E
fEL. RETSNBHLDELET

12.6.72 bFo—S5—IF. BRICYRIZLLSHVESFTBEY MO LBN -2 I 7 TRESNDEDELET,

12.6.7.3 H£¥M. L2M. BEUWEBHIRYICEDFELEEHIET 502, FEHAH. Bk, BLUHRBEALOZ AIZDONTRES
BB DELET,

12.6.7.4 BEEEORRICTIERATESZLDELET,

126.75 +L—5—DEHE, FE. REDFRENBETHIIE, BEUN —F—NERINIBEZHEBEICHIILERITTS
=612, BRI DZAREIEBARAB RN —S—DBRENITHONTVNEINEHERTE-ODEFESN-FIEEZ YA MEIXEILLE LV
EHTHLDELET,

12.6.8 ART—=UVT LBEHAH

126.81 BHROEZICERASNIER(FSYI /N0 aVTFHEE) L BEHAHDORIZAKEL, BFRT. RIFGEHRKETHY. B
IS L TEYT, B2 RICHLTEREL 5 BLLSBICEVERFFOMDIKREN TN EEERTIEDELET,

12.6.82 RART—UUHEEHAFDBREL., BADOTELHHFICHLTEEHRTIC. MEEFRLEICISTEER/NMNBITHZ 5L
HREitshdbmneLFET,

126.83 BRMZEMOABEBX. BEREVELRECHIZIILOLL. EBORERTIL. BAHAARIERTE. Fruy. iEL.
BUIGE EEAAAPICH R EREFEHMICE=4) T T 51D ELET,

12.6.9 L1757

12691 ABEFETEREIHATRERECHIIOEL. FEBEOFIVIZRTL. BEPIEHMICFTOERLREREEZFTY
79B5LDELET,
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12.6.10 ZA

12.6.10.1 R7ZRTAHIC. BRBXEAOSBREEORERERERLCEREEZFIVIL. BEFTHLDELET . RAFRE
BIZETI5EDEL. FEAOLRRBES LURRALEETR B EEZEHMICREITHE0ELET.

12.6.102 ZABEHIE. R LAROTLHOEFICHAELRRIC, HEEFLEICISTEFR/NRICIZ BE3BHINIEDEL
=7,
127 REYMEAOEER

12.7.1 EYnERE
12711 BROEWMEABILICETZEESIUAEN. XELSh, Eidh,. @RFYIICBHMSNDEDELFET,

12712 ISBELUHESIRPEREZHIFL BENDERMEMRHINTOENI L, HRPHEZREILTUOVRNI EERT
B0 . BEEEETHLDELFET,

12.7.1.3 ASRBREFSTO. ZETHEEIETROFPHMBENERSNDGIDELET,

i. REBLIUVBYHRVNIUVTTHADAVDTRTOASABYZFFELOMBE, TOBFHOFHEMEED T ASRE
BUAMIGEHTHEDET S

i, ASR MR, EIIVIRXRRAASABE, FREZOMEHROMB TTE-EH. #E. TOMOFEF(EELHTIL
DHPTTELBEMITAS>TVBHEE L ASRFAVILAN—DHLRIEES . RHCEYBEL MIG BREFHZERO.
BRMINE i) - TEHFTENENEDET S

iii. BB M THSREEEUMICASFBRIZ, FREHILTEHETRESINDGLDET S

iv. REBIURYHRDTIIVTOEHRELZEREL T, TOIUTITHASRAPZOMEAROMBNENIEEHRETEL, ATRERKIC
RBEINMROIREICELATNEEEDT S
v. BBOASRBERTAVILNNA—ELU MIG BEFIIEHRNIRETIHLDOET D

12714 EBEREIHERASNDIARE/LYMNE. ZOEMERLL. EPRBOMRELT, FET, RIFGMREKETHRFSNDSD

12.7.1.5 #5B HB/HIN\— BLEECHL . BESATODENVEEBEAYMRIE. BRETEINMLOMYEEELT, BREELLIHENES
I2T5EDELET,

12.7.2 EMEAFTROER

12721 1EMBEANBISHGEIETAT. HEEXZT5BRON . BE. FEL. FEEEETIDDELET,

12722  ASRF-ZELUYOBBARISHIBE . EEEZHITUTES . BHRL. BLUELCARLCEREBRALUHE
B0 EULEEEICLYRESNDIEDELET,
12.8 BEEYLE

12.8.1 ERBLUBRFERDOLE

12.8.1.1 EiR RHE. RAEEVOERRSITEYELN., BEVITHEENSBRETIETOREICODVTOEESLUAEIF. XEL
ENEFEENELDELET,

12812 EEHEFEHRMICHEESL. BRRYRVLELFREIUTICERLGEVIDELEY  HEESh-REEVERIUT L. 5HED
DEZDEIRATHNEETOM., FEN OBEINIREISHEFTILOELET,

12.8.1.3  bAY—, Efl., EEMLEHSE. BIRER, RETUT7IE. EATERRKEICHEL, EHNICER-BELT. FELENOE
REBUVEFERNEIIZT S,

12814 EEVEEONROMERL. EPHLELERRO—BEBUL. CORBROBRE. LT IHFERSEICEHLLOELE
3_0

12815 EMEAMAICEESNEFEREEYR. BYITHITHIRIELFARORREERTOISHSBEAMIAICHEESN
ZDMDERITTTEIRIELLELNSSIRESLIVNETHELDELET,

129 B4

12.9.1 & E

12911 EHREAEOHMESLCERT, BER/DMRICHNZ | EENCBOSEIGOVREBEHFEELT. AEEYPOTREZSUESE
FEHEWELSIZLET,

12.9.1.2 W, B, BARAABLIUVRBALIUT . BEOERREEBICHL TN\ —FEH03RNKSICHBEEINSD
DELET,

129.1.3  EREABRFELACBESARKBERRL. EROBEMBREICNF—FELLLEILNEIITTEHH . BEEYDERKITE
BIENESITTHLDELETS,
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TV 13 BRREDER — BRAEMOREICET HBEERERE (GFSI &R
& M)

AED2—I)UIT, BERBEMOREICHTHEEREREDERFELMAELTCVES,
REDA—NVEERT DY ML BERBEMOEIEICET S SQF VAT LAEROEREEDH-SRTNIEBYEE A,
BRSNS EGEII—PE(FSC) EUTDESYTY,

FSC27: BmBEMORE

EV2—)L 13 DI RTOFZUERERRTAIDELET  FUERMVGVGEE . RROZFDOESMEEYIRL. EERET@ TR
SEHEIRE T ARELHYES

13.1 YA OIGRTEER

13.1.1 MESR T AR ER

13.1.1.1 FEEROIIHhZ. EE-BRETAEY. BESLULIHOFERIZLY. RETREMNGBENTITFONEVEDELET,
13.1.12 YA OBEFROBRBESIVERETE. EERBICKERBEZITHEDELET,

132 MBREIUHBORES

13.2.1 MHLERE

13211 EBREMOEMEFRETIERICAONTE. RAEMEREIL. BEMOEEICRERREYRIEZLLIBNI LM THE
FINBLDELET,

13.2.2 K. Bk, BEEMNSYT

13.2.2.1 KIFHRMICERSE. KIS, BRESERBL T BHITERTE BRITES K574, BN TREG. MEZRMEMET
BEINZLDELET,

13.2.2.2  HKIF. BRBICERTE, BREL-OSHEVLSIICERERSIVEBSNDLDELET,

13223 BEEWSYIVRATLAIL BREHLTLIOICHEZROBSAVERYFEVDTY7EZIEIAOIS T2 LHLTEESNILD
&Lij-o

13.2.3 B E.F7.XH#

13.23.1 B YUY F7.XKHFEF.COBMICELEXRGEELLET,

13232 HRHESIVREIVTTIE. BEELOBRER. BLUBREKLOBERIT. BHITERTESLO>HMESN. BOEHEE
S RSIEHEINDLDELET

13233 HERESLICREIVTTIE, F7RIXXGBETHHLDEL, BIERKFLEASREFELUNTHLILDOELET,

13.2.4 TR LR
13.2.4.1 BREMAZHNUEINIEENORRIL. A2 INEEED RN D RMICER TEALIBYRELLET,

13242  EOLSBTYTTORBARMIZ. REBILEMEN . REBHIEDNA—ZEH>TRESNTLD D, REHN—ARYF 5N T
WTMDXRHFARNDOMFTITIDONTNSNRHFER—EICIFDHRAFNTNSIDELETS,

13243 HEMIRESWTOSZOMOEFITORBARMBL. BAEFEEHCIORFSNTODLDELET .

13.2.5 ®. ER. BLU0EFLEMORHHE

13251 RBAMCELEE.BKO.F7.BIUZ0MORAAMEET AT, FLoNTWSEEICHRMITERSh, K. TR, ZTOMHD
BEEWEHHSHBDELFET,

13.252 HETJOCRTHRETIREZEYIEETE-ODAEERITILDELET,

13253 ABOHAYRAFTHRBENDLDELET FT . HRMICHRSHh ., BBAEEENREALGN . KR, TR, ZOMMOFE
EYMDERAZERILETEIDOELETS,

13.25.4 EBAMCELEHAVAR7MEBRENDIOELET . F7 R IRMICHRSh . BBFBEEELBUIGERNMERALN. &,
TR ZOMOFEENMORAZNHLT HLDELET,

13.255 TBRHHREE. 7TAEY ., TOMDORAMEITENSYT L, BEFIFHE#IBRTFLEDYRIEL LSRN ESTIGRTICE
BI3E0ELET . RBEAZEHEFI(RAME) FRETV7ERFEETY 7RATIXFERALTIEIASHVEDELET,

13.2.6 ;e

13.2.6.1 ZFRASI-EEMEESIURYVRLTIUTZICIE, BUEBREFRM®IIIDELET,

13.2.7 #ax. AR, X
13.2.7.1  HLOEBRESJUMEROMLH. BOVICHBEADFIEL. XELBLUERTILDELET,

13272 HBRBFIVHRER HRITHFROBEEL0TEVEI. BLUHBZOREOETPERDBEREFRICT H555. Hit. B
IR, B HFEEINDLOELET,

13273 REIISLTHEKRIL. BREEFFELIKWHHTEESN, BRIV —=2J TERLDELET,
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13.2.7.4 [HERZEATIIEEEE. A2V IHNRETYTHLELEEDHERD—FHNRED=OHIZTVISVIEITF DD KRN
SENRERAMNMRRINDIEDEL. ChiT ABADTIEAR7ELIUFRVRBISEET B ELTRESINIBDELES,
13.2.8 MR BHRBOATFUR

13.2.8.1 Ii5. S BEYO#HBEESIVBEOARLEFE. BEMELIIBBDFTLOIRIEZR/IMRICINZSE540HET.
XEk., HE. BLUEETE2LDELET,

13.2.8.2 HEEHEE RYKWL., FLEREIV7TOISEIUCEBROBEDALTFURIE AVTFUREBRT O 1—)LIZHE-
TERL. REFITHEDELET,

HEBFEEXSS1—LIE, BEHOREUBLIVRBEICEELGALVTFUATHIEE . BY. #B. BLURZOZFDOMMOTYT7EAHN
—LTHBITZLDELET,

13283 IBRFIUHBOXEIINEILL.BEEEZT. TOBEEAVTFURAEERSSa—ILIZHAANDEDELET,

13.2.84 AUTFFURRAVIBIUVRPEFE ABSLVTOCROBEERBIBZETTHLOLELET (5 13.3.1,13.3.2,
13.3.3.13.34IE%SR),

13.2.85 @EMASETT7HTHBETETEIIBEENTONIBIL. A N EBHICREISEMTI2EDELET,

13.2.8.6 fAILHDBEBEIEAVTFURN, BEMOZREEICHLTEBEZL =0T mREENH S (BROM . HIBLI-IBIARE.
BAFBELRELGEBAIEX AVTHUOREBEBIUYAEBEISENT2LDOELET, aJaEThHN L., HiFE R (TR ERRS T
LWET,

13287 AUTFURRAVIBIUVEHEEE. AVTHFUoRABHMNRT LZEIE. AVTHFUoRAFHOIE., FHEER. BLUBET
RTBEL, TVTEBERBLUAVTFUOREBEICEBMITILDOELET ., ChICKY, BULGEE RS LV EEZEEEHFORMBRTICRE
TTEBLSIHYVET,

13.2.88 WMELINDGRBENGEICREVRIELLLTIIALENIOLEL, CORABEEFRIOTILICEYALIOLL
T, BRBEMNKAMBRICIEESHNLERIT 5O SRBEOETICHAT 50D TSUFEHFTHELOELET,

13289 REMH &KRERLE. FLRERAIVATOLIZHIHEZX. BRIL—FORBFITHAEL. TOEAZ. RanFERE
RMRICMADLIIFEREERTHLDELET  HMRBEERL. FYRYIRF AL ZRBEF. RE. FEZOMDFRRIZEK
SERBAEDFREMCIIBESNDILDELFET,

13.2.8.10 HETYTZICERATIERE., FEEC/DRNNENEDELL, MAREMREICEALTIEELAEWLEDELET,

13.2.9 BIE

13.2.9.1 FMREHTOVS L. BERLTIV . BLURETSV . GOUIZFDOMOTOERERICHG SN T4 T EBAO
RS, RS REMBOBRESSUEREICE T F IR EHROETERTLODHFEB LIV EEEXELELUVER
T5EDELET . BHEHATIEFHREL. FIAENERRETZIENDELET,

13.29.2 HIEHE. HBRESE. RERSOIRECHEENDORETHACENHBLIEEED . REEXTHARELIHIBERABTED
WL Y BFIEAS . XEILEIUEEENDLDELET,

13.2.9.3 RIEFHDRAEHSR. AR, RERBEL. WRORDITORENRESNDILOELET,

13.2.9.4 #HB|I.ERFIERNEGSBEORELAEICBLLT, FREAERICENGERILGDLORETHLDELET K
AAFTEGNGEIE, YA ERSNIRESRAZEELLTHERNERETILDOELET .

13.2.95 BIEE RABEBRFELSIV FEHMBRUEEETENERIT IR Da1—ILICH>TERTHEDELET,
13.29.6 HRERHEEMHFITHILOELET,

13.2.10 AEEVDOFH
13.2.10.1 HEEPOFHICETIAESLVEEE. XS RNICEESNDEDOELET . BEE. TOREME. FERH. #
WH LURERIE., EEVOERBLEBIEVELSICEETI1DEL., CHICKVATEMOERZEUVEHFEHENESIZT S,
13.2.10.2 RSN I-FEEYMDOEZHHEMF . TR, FEREERAEITFEOVRIZLLLTIESHEVEDELET,
13.2.10.3 BEEYDEEIEYFLAHIBLIREHE, TG, TREEROEHM T BNHEEL. ASEYOEERERAELRRT
23DELFETS,
13.2.10.4 AEEMOFIHIATSLIIUTOEEZEZHE-TIOELET,
i. HFEEYOFHIOTSLOBMFE., R, HFOFESLVERTEHRATS

i BAFEAOBENTEAEENO BERERETREL. AEENOETHHEENERETRT

i, BEEYEHCE=OICHAWN A EEHRTS

iv. EEEYOHRAEEMSTS

V. EROREEHRTIHEEORELSTT

Vi. BETINAFIRT—2av 0@ LB, BS., 24Ty TISED
vii. ERSNILENEENET D BEYUTIURICESRBELELL. RET—4L—(SDS) EHRAMREELEY)
viii. AAMRIEBTOT S LE RMMRIRT—2av ITEMLTLESIGEORALEE . A2V AMT 25 EEMH TS
iX. ﬁf%f_%ZBJ:U%E@%EFFHB?%E?BJ:U’*"fFﬁ'ld)ﬁﬁﬁI:’JL\'C REYIDEBOERFEL FAONL —=UT%
e

X. TS LOHREAELT, HROEEENOHBRERED TS
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13.2.105 HEEYDOFHOKREE, FL—=UJEZFABNEHNITILOEL FEEYHFET HELENLLEZETS
LDELET,

13.2.10.6 FTARTDEREUERREBRDOLRITMHIFEEINDIEDELET,

13.2.10.7 BEBSIVZOMOFELFEMEILBAEICSNILAFITL, 13.6.3 BORRIZHH>TREL., BN —=25 %2 - A8
DERYRNEFERETILDELET . Chbld. BRIEMEEMOFTLOTEREMEZEO . BRI IEREEZTLICERELE. FL—=2Y
2= ANBIZES T FREZFOLILADEENEEDLET, FRINSLDELET,

13.2.10.8 AHEEYMOFHRNEEFIESA U REL>EFABEIEIUT THEILDELET,
i B DZETHIEEMBICKYS M REZIT, BalSn TS
i BHERBEICHES. L— T SN =B EROEEEDHEFRALTD
i, RAShLZMEOAHEFEALTNS
iv. RAMIRTF—2av B EUNSYTORBEERIRIGTYI#SC . EEEMEEHE (5 2.3.31B22R) 221175
V. MEERICAZE. BLUREFLELENDETH. BLOLBEEBEITHRETS
vi. MEOEEREL. EELIRESLIVLEOEEBEZIZME TS
vii. LT HHE . REAFEEG e BB L, BT EEICKIBASN - RELEEEFOM. REVEHTRETS

13.2.11 ERBLUEE

132111 HWEBIUVREIVT ., R2VTARBELIUVMLRFEDFROODAESLVELEE. XELShEESNDLDELE
ER

13.2.11.2 MNIMEEBOPHRMGI)—=0T OF=-0HIZ, ZENABREINDIDELETS,

13.211.3 EMESF—AZEFRICERTIEE. BETIEERRKBE. WN—ENTEINMELETHLOEL. REBEMITITENSHEE
SEHLDELET,

13.2.11.4 AEORARIC. BEMEET) 7, HREMRE. #E. A2V TARE. SLUHERE. GoVICZOHOETEI)TH
HRTHALEHRT 2O ERELUVHEEHITHE. B0 RREEETHIDELET . EREFITHIARNREFDOEREE
KT HLDELFET,

13.2.11.5 XAV MR, ERB. TOMDERZTTEERERTHIARNREL. TUTHBRTHAHLEEDHON-HE THR
IHLDELET,

13.2.11.6 FRFIEOHRERRTIEEXHIUVF L. XEBLSNEBINDZEDELET  ERRTD21—ILHIMERSNDEDELET,
13.2.11.7 EYUEESEFEERERICE-STEATEILDELET . YAMILUTE2ELELTLDELET,
i. BABLVERAINDESHTRTCOEERHIHFSATOS
ii. HEFNEROE 13.6.3 BOHRICH->TREINTINDS
i BALETRTORFBIWHESHICONTERET—4L—M(SDS) MMRESh TS
iv. EEFIORMYRWNEN —=2 T 22122V TIZIRET S
13.2.11.8 HAME RHABRBEICH O TRERADESHBLIVEDBTH/EREL. TROSHEERTILOELETS,
i. ZOEREHIRBOBEY RSSO, QEBISI . FRATICSNILAFFESRTLNSIE
i EUREFoTLVDME. EDEEFFIBBITIESNILERTEM. HEELT. REITRETHIE
ii. REAEIEH A EFL. RBAEBICKSBASN-RELEBEEZFOM. RELEFHTRETSHIL

133 ARDWELENEE

13.3.1 N-|

13311 HEFFRETOERENLTHOANCBEADYRIELOTREEDF YT THAIABFEEFrITLELTHLA
TWAANER. RREMEEMOBEITHELTIESHEVDOLEL. BEREMAEMDSBHLTOSEESFZRETTICABLTIIES
BLLDELET,

13312  HAMIHEEEMBL. ALEO, K Lok, BELE, ZOMDFHRICEYEFRNS. 4. EREBEM. FLEERETER
MRREICHEMT S EEHIETHLDELETS,

KBRORHZESISECTERHARELLSE BRI —Z 00 ERTERERR. RYBVELUVRHET)72E0CHEER T 2T
TH+RTERSN . ZEEZ T EMBARES LTLN SN TOSILERRETHEDELET,
13313  FBHLEEG. TELO. FLEIBMAHIAR L. EMHNFERRELRLEOIMYKZNIRELTEIELANLDELET,

INEEPYSECBRYENERDBHAICHIEEE. ERAMN VT EEALBOEREIE. TR TOMOITFE LK EN DB DEDRF
EMTESILOELET,

13314 HEOEEIIT7 . REIV7.FEEEHIVFZ TR BE, Fa—(0H L BE EBRHEFHFINES A KORBIZ. 5
RELFZOMOBRREVRAIDREZHILT HEHTICRYBRTEET,

AEBLUVREIVTOHRHKERIL. BAGHNA—HEDORBICREL. D DOEMH. BREE. FIXHMBIHISENIIERIVTIZE
EIDHEDELET,

13.3.2 FHEL

13321  FHRULAEEURIVTICRITEIOELET,
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13322 FHEWLWERBRATULARF—IFEERZEOFEEEM M TRESL, DEEIRDLDERASEDELET,
i. YR E QEREK D Btia
i EE T AR Y —RIZA>T=RIAB IR
i R—=I—=BF WE=FHRAGNRRS AV —
iv. FERFAR—IN—EFILEANDEE
13323 #EYAEHET. ABICFRVERTIHETE. BIADMEICRMTILDELFETS,
13324  ABOFEFRICTHIDEL. ROBZEIC, RFv7 BNEE . RHBEZEC IR TOAENFRVEMITIHIDELE

i. HETYTICAZTHE
ii. EROrLERRE
ii. NURTFEFEST-HR
iv. BUE SREDH%R
V. BEMFE IS MEDRYIRLVER
13.3.25 FREEALEGE. ABFLROFHRVREEHBTIEDELET,

13.3.3 REE

13331  HAMI REEATICEATIAHABREMBEMEETRLAVNERNSERICRETIIIVRISHEZTEIDELE
j-o

13.3.3.2 EBREMIEMOBRYRVICEETIR2yINERTIRRIE. BRIFREIRIZELLIGNLIHBEE, K. TE.
BERSNZLDELETS,

13333 KBEHIVHIEZLILORIETITEFRTHY . ERARREDKETHIINIIDEL, BRFRIRIELLLTHE IR
ShBHHDELET,

13334 ERAZEMOEMEBICAVSTFRIT. FRICHECh REGSREIRBENDIIDELLET.

13.3.4 FOEY) LR

13341 7UEHI—BLUZOMDETESNTOGLVIAZ, EFLTIELT . RRRYERLIUVT7O, @EMLEHLTLSLAD
BATITITHEFERAATIFELRL,

13.3.42 BODOVWTWEWEMZ/NURP RYATIEDTEGVERAZEILALYNDEZ LA SN ELN. AL BE
ERFESLVEARSBEEEIREEETILENHYET,
13.3.5 XRE

13351 EEBLUHBEERIVIZEDN. TATORFER REFLIIRETITISAL AR, IFELGKRELVHEEFRT
2LDELET,

13.35.2  RFEE. BULGRZYIAORA UM EFES>TREFFREIVTICHAYL. IRTOANERBERBEICRSIBOELE
j_o

13.353 FTRTOERFEL. BONEHALOBRRBERESIVEEFIETIN —=0 72T THL, BEFELERYKRLIUTIZA
BHTHEDELETHI. FEEEBICERANHERTONTHESITRETVTICAEZTEILOELET,
13.3.6 RAE3vI R E
13.3.6.1 R#ESNIEES. EREMOEMHORVRVSIVREICESTIAELEN, BULBHLRTEHA LRIV AREE
FMATERZLDELET,
13.3.7 BRE
13.3.7.1  BETHIFHE RFVIPREICELTHERICEE R . BLUHERERCTZOIZ, BENMEHRINIIOELET,
13.3.7.2 RZUTIHE.BATEIRBELICEAOHRENERETS0I12. BEMRYRVELIERET) 7 IO B SN %
BABSNDEDELET,
13.3.8 FERE
13.3.8.1 M LIFROEHEH-TEIDELET,
i. RAYINTILAAEET. BRBEMRYRVELITREEENONBSA T, BB LUBEShTLS

ii. BWETYTHS, BANFLIIBETIHEZE > THRLTLWARERBEENLT. 7UVERATES

ii. RAEYTDBRARBIZHLTHALEEN DS

iv. BRIERBIUVHBEEETELISBESATLS

V. ERENOBEINIREEZRDOIE
13.3.8.2 ML OHKIL. FBHEIZHEL FERADOMDBEKITERIN TOTIEELST BKBELIE TR RATLALEMDBEDEL
FT . FROMAEEMEER/IRICINAZA D128, TAKOFREZBECEETL-HODFIEE. XELLEETD2EDELET,
13.3.83 FHELADMLOFTCHERIENMLUAICIRESN, 13.3.22 HORH IR - THEShTLSHDELET,
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13.3.9 BE

13.39.1 SEMBEMYRVFLEIRETI7hHolN. HOBERERMRBEINDILOELET . BEFFRN DBEEINIKE
ERL. REVMCHEEEYIEFELLGZVBOELFET,

13392 SEHMREBLIVRETVUTIZRAHICFERILS. EULERETOETE. RENSIVREHADBIDHEIZHITFS
LOELETS,

13.4 {EEFICEDIMITNEORE

13.4.1 BEREfMEEROEE. YKL, BLUREICEHNDIRFYD
13.4.1.1 (BEHEERSSIVREREICEEIINETLE. TEOEEREBICHSILDELETS,
i. HEIVTICIBEABAEBE. B THEESNZTIERRTEES
i FTRTDORZIFFCIIREEICR =D BEVREOCHHOZADEHIZTIERTE5E . RBER72RIT=FEICLE
Ly
ii. E#MHEEIUREOEM ISEYICHESh. RICRELEZWD
V. BEML. ZOEMAHRINEARICAK., EHMICEET)7HALKREL, BRLEFFHRELRLLY
13.4.1.2 SETOERIF, BESAIAREMINBERELEUEZEL. FLENENES. BEITILDELET, BREMBEMICHT S,
BHEL U A RS TR EEMEISDREFTLEHC LS. FIEZEDIEDELET,

13413 EHEEMOE. RE. WX MYBRWVIEETIABREE. HEABLIUMHLN, BIEOFREHCLILHETRYER
ONRESNDESITEETEHLDELET,

135 KBIUVZERHEE

13.5.1 #hoK
135.1.1  EEEEDPICHERT 0. BLUMHEROHBORFOH EREKOBEONZEBINMRESNDIEDOELET,
135.1.2  HEEROHESOMRMLESETREICT 5120 BEITECT, BAKEAKDBRBIREEINILDELET,
135.1.3  FEERNOKOELE L. SRFEKIBLELGEVESICTEEDELET,
13.5.1.4  FEERBKOERIT. ROFHEH T SSICEEBINDILOELET,
i. BREKOEE LIEEHIKDE B ITHERE AN ALY
ii. FEAREKDEESIVUHOMNBAREIZER SN TS
iii. R—X 10O, FEZOMDEZSNDFEUDFLIRIE, iz, B, F-XEEFMTRHBEREBIEEZETLT, #RELE
HHAHRAEREHLTS

13.5.2 KOWEMZHE=LL T EKBE=L)T
13521 RORBAZRTERATZK
i. BREmaEsosE

ii. B RIEARE D% S

iii. FL

iv. BREEICEMTIAIOEE L. REICSLT, g, B, F-EEEMIED SN EHKOMEMFEMRES LV
RERBETETTHLNET D

13.5.3 I7—DHE
13531 EHBESHIERLEF-EERDECEMTIREICEMTIBEE. LTOERBEER-TLOLLET,
i B.HEiE. KD MEMERETIEN LS BEENTERESBL, BEMEOREFTLERTD
ii. 2BEIN-EROMEEE=FIVTTEIVATLERETD
13532 EETOBRICHERASNIEMRER S AT LIL. #iFL. MELTHMICERL. VEEIFE LAETTIL0DELET,

13.6 RELWZE

13.6.1 . BREAEM. BIURBORESLIUTIYEL

136.1.1 YA EME. BEREE. FEL.ER. BLTEENBEORE THEANLGREL RIS DERIN-NRIGRET
SVENBLLBLUEETHLDELET,

13612 HEMLBEBEA—T—avORBOEREZHERTIEESIVAEEXELL. RETILDELES . TRTOEHN. £
B, FEL. BLUSRERBEZEESNV VS 7HRBRNICHERICF AT 5012, RS T25HE L. FIRERTHLOELET,

13.6.1.3 HHEREXE. HBOFEHN OVEMLGREZFARICTHIORMBLIVBEINDILDELFET,

13.6.1.4 % 13.6.2 IHEFE 13.6.3 RISERBEINTLIEARS . RELEARRED=OITEHI SN TULVENLIL, —BMFELEF—N
—70—REIZHAEHEE X YURIDTEREL. ChoBEROTLEITHTEIVRIL, BREZEDREUBLUMREICHT H5FRF:
FEHZENGNCLEERTHLDELET,

13.6.2 BREEHBIUHBORE

13621 FEMH. EREMKEE. TOMOEZERERMHMOREICEATIHNEL. FRELSEMLHMBERETHIOBEINDILDL
LET,
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13622 EBRBEMOREICAVIERT. FREMEMHTHRESK. BOBRENLL. #BOETOERDOFREARICTIE
SHEEABLVEETHLDELET .

13.6.23 HEZWETIEMIT. BRETEMEONF—RFEIOILANLIHFTHILDELET.

13.6.3 BIRIEEMELEEMEOER. &

13.6.3.1 BRAVEOFEOAEEDOHD. BEIVCERZEORIRECEVELEEDET., HDROMYKRVLORE . MELITIRIVT.
AEM. TUTZICHLTRBEEL-0SHEVESIRESLVERTILOELET,

13.6.3.2 BEVEFZECRREFVELEEVENFEAIL. EETOHRELIVRET—FL—M(SDS) IZHIENDELET,

13.6.4 BWHRAH, . FEALORE

13.6.41 BEHHBIUVEBREMOEMOEAHAA. BX. BEURBALICERINDREE. BUEREEFHSIVETOTLME
FHETOSIONEL. B, BLURFASNDIIDELET . BREEMIE. REFEEHC-OOBEULGEHDOELLET, FBAHRAA. H@iE
BEURBEALIITHNDEDELET,

13.6.5 BEHAH/FiEAL

13.6.5.1 BRAZEHOEEIZERAISNDIER(FSYI /1Ry /AT FHEE) . BHAAADRIZERL, BFE2T. BIFREFRET
HY. BRHICHLCGEYI T, BREEICHLTEEZER2 52 B85 L5RIEVELEZOMDIRAALENEEZHERTELDELET,
13.6.5.2 HHAAEEXOREIL. BERTEOTLEOHFICHLTHEETGKRIC. BREAEETVEICESSTILER/MRICHNIZS
FIRFENDEDELFET,

13.7 HEEDSBE

13.7.1 Joex70—

13.7.1.1  FRERIA—(F. REFLEHE. M OTOERZELTCERBEDERMNEIA—LLEKL3C, RFEMNICBEBIN THRET
ShdbmeLET,

13.7.1.2  ANBOI7O—(XBLEOAEEMER/NRICMNASLSBEETHELEDELETS,

13.7.2 EMEADER

13721 EBREZEOEMEABLICSOVTOZEESLUVAEN XELSI, Eifdh. EXFVTITEMINEEDELET,
13.7.22  IiGL#BRHIRIFDREZMHIEL. BENTELEMEIREIN TOENIE, HEOLIEERBIL TV EERKET 51
H REEERTILDELET,

13.7.23 EBHEBERYHRV A EMY—VIZHETATOASAEYSRFLEZOMDIBIEMIIE. ZDEHOFRESTHT.HSR
BIRICEBTHLOELFT .

13.7.24  ASRA HFH. €IIVIR KBRANSARE. TEZOMOMEM M TTELER. HHE. TOMDORE T (RN TLL
DHHTTERLBEMITAS>TVDIZER, HSRFAVILAN—DHLHATERSE. REICESULEL MIG BEHZER . SEMTER
FUVRETYT TIFHASNENLDELET,

13.7.25 AEMHUEBSIVRETVTORHARER. TUTICHIRFLIFELUID GO EERERBL. ATRERIRXNEEHT 51
BIZKETHELDELFETS

13.7.2.6  EEIVILOBBEIC, MEKBOASREAMBLS A VILIN—HBLD MIG BEHEZARL. BIENGWILZHEET LD
ELFET,

13.727 SEMHUEELIVRETVTZTHAVDSARENALIMSIVZDOMOAREYGRIE. ZOBMERLL, ELALBBEINFRICH
FENBLDELET . TOREFIEHANREDOARELYFET,

13728 H#BLOBEESNTWVEVWERMBOTIAFIEME . HHEH/N\— BIVELIEER. EEIT A L>MEELT. K
ML ERA FERRRERERICNYT —FELLERNEIITTHLOELET (B 246 BEZSH).

13.7.2.9 BRGILT (FA7. PEIILZE) (X, BB BIVOEELT, BHE. £ R, TREEERERAEIINY—FELEED
SHWKIITTEIEDELFET  hva—F M 71E, WEFLIIRETT7THERALTEESENLDELET,

13.7.3 EMEAFTROER

13.7.3.1 BEYRARERIL. WHERIEEICEVWTE. B2 TR B DA . BE. FEL. FEEEETIDDELET,

13732  ASRFLEFELOREMHOWRNMES-IHEE X, ZEEZFITVTEN L. BRL. E2ITRABRLCERAERR LU
e BULETEDRIEZ T THL BEZBHRATHLDELET.

13.8 BEEDLE

13.8.1 ERBSSLVERAEERYOLE

13.8.1.1  EB BB, RAREVOEIE IVERYIEL., BEUICHESRNOBRETIETOREIZTOVTOEELSLUVAEEK. XEL
SINERSNDZLDELFET,

13812 BREVEEHMICKRESL., BEHUERYBVELEIREIVTZICEBLEVIDOELET  EESN-EEYERTIIT
(. S EBOEEVEATHNDIETORE., FRHOBBSNREIHFTE0ELET,

13.8.1.3  ~AY—, Hill, EEYNERSE. EIER. RETV 7L, BERATRKEICHEBL. EHMISER-ESLT. BSEY®
EREBUVEFELEVESICLET . BADOERB IV RERBFEHN—TEOLLZITIIERYER A,
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